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Abstract  

This study investigates the impact of corporate social responsibility (CSR) transparency and corporate governance transparency on the performance 
of public listed companies (PLCs) in Malaysia. Through a quantitative research approach involving 243 completed questionnaires from managers 
in PLCs, the Statistical Package for Social Science (SPSS) was utilized to analyze the data. The findings reveal a significant positive influence 
of both CSR transparency and corporate governance transparency on the performance of PLCs in Malaysia. The results provide valuable insights 
for organizations to make informed decisions and implement strategies that enhance transparency, thereby improving their overall performance.   

Keywords: Corporate Social Responsibility (CSR) Transparency, Corporate Governance Transparency, Firm Performance, Public Listed 
Companies (PLCs), Malaysia. 

INTRODUCTION 

Corporate social responsibility (CSR) and corporate governance (CG) practices are essential components of 
contemporary business operations, particularly in Malaysia. Transparency in CSR has been demonstrated to 
have a positive correlation with firm value, especially in situations with information asymmetry (Aksu & 
Kösedağ, 2006). This transparency is not only associated with improved stock returns but also with reduced 
market crash risks (Pattisahusiwa & Diyanti, 2017). Moreover, greater openness and disclosure in CSR can help 
mitigate information bias and address corporate governance issues (Xia et al., 2018). Despite initiatives like the 
Malaysia Code of Corporate Governance (MCCG), some Malaysian listed firms still exhibit unethical behavior 
and lack transparency, impacting stakeholder trust and financial performance (Devi et al., 2019). 

Studies have consistently shown a positive association between CSR and firm performance in Malaysia 
(Subramaniam & Mahenthiran, 2021; Ong et al., 2020; Iskandar et al., 2017; Jamil, 2017; Ismail et al., 2023). 
Companies that prioritize CSR tend to outperform their competitors financially. However, the lack of 
transparency and accountability in CSR among Malaysian PLCs has led to stakeholder distrust, potentially 
limiting access to capital and causing stock devaluation (Annuar, 2018). Enhancing CSR practices and regulatory 
oversight is crucial to address these issues and promote sustainable development, ultimately benefiting the 
business performance of Malaysian PLCs (Mohammad & Bujang, 2019). 

In the Malaysian context, CG plays a significant role in governing and controlling organizations, particularly 
PLCs. Companies that prioritize CG practices tend to be more financially successful in terms of profitability, 
efficiency, and market value (Halid et al., 2021; Abdullah & Pok, 2015). Transparent CG practices enhance firm 
performance, with financially successful organizations being more inclined to disclose their CG practices 
openly. However, the lack of CG accountability and transparency can erode investor confidence, reduce stock 
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values, and impede capital access. Regulatory review and enforcement are essential for improving financial 
performance, stakeholder trust, and reputation in Malaysian PLCs. 

The interplay between transparency in both CSR and CG and the performance of Malaysian PLCs is a topic of 
current interest. While existing studies have highlighted the individual impacts of CSR and CG on firm 
performance, there is a growing need to understand how transparency in these areas collectively influences 
business outcomes. By examining the combined effects of CSR transparency and CG transparency on the 
performance of Malaysian PLCs, researchers aim to provide a more comprehensive understanding of how these 
factors interact to shape organizational success. 

CONTRIBUTION OF STUDY 

Transparency plays a crucial role in influencing various aspects of business performance, corporate social 
responsibility (CSR), and corporate governance. A recent study focusing on Malaysian Public Listed Companies 
(PLCs) highlighted the significance of transparency in enhancing stakeholder confidence, reputation, and 
financial performance. The findings underscore the importance of open and honest reporting for ensuring 
accountability and sustainability within Malaysia's corporate sector. Policymakers can leverage these conclusions 
to develop regulations that promote ethical behavior and transparency, thereby fostering a conducive 
environment for businesses to thrive. Moreover, the insights from the study are valuable for decision-makers 
in the corporate sector as they emphasize the advantages of transparency, which can influence stakeholder 
perceptions and investment decisions. By prioritizing transparency, companies can not only build trust with 
stakeholders but also attract long-term investments due to the perceived viability and ethical conduct 
demonstrated through transparent reporting practices. 

LITERATURE REVIEW 

Corporate Social Responsibility Transparency  

In the realm of Corporate Social Responsibility (CSR) research, scholars have significantly contributed to 
shaping the understanding and evolution of CSR concepts over time. Wood (1991) provided insights into the 
historical development of CSR, highlighting the evolution of CSR understanding over the past five decades 
(Aguinis & Glavas, 2012). Wartick & Cochran (1985) introduced the Corporate Social Performance (CSP) 
model, which emphasized the interplay among social responsibility principles, social responsiveness processes, 
and policies to address social issues, laying a foundational understanding of CSR (Dwekat et al., 2020). reviewed 
the CSR literature based on a substantial number of journal articles and books, offering a comprehensive 
overview of what is known and unknown about CSR (Quezado et al., 2022). 

Recent theoretical frameworks and methodologies in CSR research have focused on refining existing models 
and proposing new approaches. Lee and Hu (2018) explored the relationships among CSR, corporate 
reputation, and financial performance, developing an integrated sustainability model based on CSR perspectives 
and stakeholder theory (Khanal et al., 2021). Kumar et al. (2022) proposed a reconstructed three-dimensional 
CSR model, incorporating business responsibilities, stakeholders, and CSR approaches (Dong et al., 2023). 
Singh (2021) emphasized the need for theory development to understand how organizations strategically 
perceive CSR for mutual benefit (Pahuja, 2023). 

Scholars have defined CSR concepts by emphasizing various dimensions, including social responsibility, 
sustainable development, corporate citizenship, and stakeholder theory. Glavas & Kelley (2014) built on 
existing conceptualizations to define CSR comprehensively, integrating various streams of CSR to provide a 
holistic view (Sharma, 2019). Recent trends in CSR concepts involve a shift towards more holistic and strategic 
interpretations, integrating obligations, opportunities, and stakeholder perspectives (Sobel, 2019). This 
evolution in CSR concepts reflects a growing recognition of the multifaceted nature of CSR and the need for 
organizations to address a wide array of social and environmental issues. 

Research methods in CSR have also evolved, with studies employing scale development, empirical testing of 
theoretical models, and systematic literature reviews. Türker (2008) developed a scale for measuring CSR based 
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on a two-dimensional model (Lee et al., 2019). Olšanová et al. (2018) used social influence theory to study 
internal CSR initiatives, showcasing a mix of quantitative and qualitative approaches in recent research methods 

(Para‐González et al., 2020). These methodological advancements have allowed researchers to delve deeper 
into understanding the complexities of CSR practices and their impacts on organizations and society. 

In conclusion, the historical development of CSR research has been marked by foundational works that defined 
concepts, developed theoretical frameworks, and explored research methodologies. Recent trends indicate a 
shift towards more integrated, strategic, and holistic approaches to CSR, emphasizing the interplay between 
CSR, organizational behavior, and performance. Future research is likely to focus on addressing gaps in 
understanding the complex dynamics of CSR practices, stakeholder relationships, and the strategic implications 
of CSR for organizations. 

Corporate Governance Transparency  

In the historical development of research on corporate governance transparency, milestones have been 
achieved in understanding its significance for business performance and stakeholder accountability. Recent 
studies by Bhatt and Bhatt (2017) in Malaysian corporations and banking, respectively, have highlighted a strong 
correlation between corporate governance (CG) transparency and firm performance. Ong et al. (2020) further 
emphasized the positive impact of CG transparency on financial performance, especially during challenging 
times like the COVID-19 pandemic. However, Nasir et al. (2024) cautioned that larger family ownership might 
limit the benefits of CG transparency. 

Various scholars have contributed to defining corporate governance transparency. Gani, Ahmed & Rahbi 
(2021) and Rahman (2021) associated CG transparency in Malaysian listed firms with improved financial 
performance, competitiveness, and risk management. Gani, Ahmed & Rahbi (2021) noted that industry 
dynamics could influence the relationship between CG transparency and business performance. The board of 
directors, as highlighted by (Larcker et al., 2007), plays a pivotal role in CG, which encompasses a company's 
management plans, policies, and rules. 

Recent trends in research methodologies have seen a shift towards exploring the interplay between CG 
transparency, financial performance, and stakeholder accountability using empirical data and statistical analyses. 
Theoretical frameworks have evolved to incorporate the impact of CG transparency on organizational 
outcomes, as seen in studies by Brennan and Solomon (2008). The use of machine learning techniques, as 
demonstrated by Hernandez-Perdomo et al. (2019), has also gained traction in assessing CG effectiveness. 

In summarizing previous studies, it is evident that CG transparency is crucial for organizational success, but 
challenges such as family ownership dynamics and industry-specific factors can influence its outcomes. The 
limitations of existing research include the need for more nuanced analyses of the mechanisms through which 
CG transparency affects performance and the exploration of contextual factors that may moderate this 
relationship. Future research should focus on addressing these gaps to provide a more comprehensive 
understanding of the implications of CG transparency for businesses and stakeholders. 

Firm Performance of PLCs in Malaysia 

In the historical development of research on firm performance of publicly listed companies (PLCs) in Malaysia, 
milestones include studies by Suripto and Lucas (2023) emphasizing the positive impact of investments in 
intellectual capital and corporate social responsibility (CSR) on financial performance. Neu, Warsame & Pedwell 
(1998) further support this by highlighting how environmental performance investments can enhance 
reputation and competitiveness. However, Abduh (2020) and Baharom (2020) present contradictory findings, 
suggesting that the industry sector may mask the effects of business size, debt, and liquidity on financial 
performance. 

Recent theoretical frameworks and methodologies in this area have focused on the relationship between CSR 
engagement strategies and financial performance. Scholars like Tang et al. (2012) have explored how firms' 
profits are influenced by their CSR activities. Additionally, recent studies have delved into the impact of 
managerial beliefs in turbulent environments on firm performance (Coltman et al., 2008). 
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Defining concepts from various scholars, it is evident that investments in CSR, intellectual capital, and 
environmental performance can positively influence firm performance in Malaysia. Recent trends show a shift 
towards understanding the multidimensional nature of firm performance and the importance of aligning 
strategic planning with IT/IS practices Yayla and Hu (2012). Theoretical models like the behavioral theory of 
the firm have been used to explain how firms respond to performance feedback (Jirásek, 2019). 

Summarizing previous studies, it is clear that there are mixed findings regarding the relationship between firm 
performance and factors like corporate governance, executive compensation, and ownership structures. While 
some studies highlight the positive impact of CSR and knowledge spillovers on firm performance (Jirásek & 
Ueno, 2018b), others emphasize the role of board characteristics and managerial beliefs (AlSaif et al., 2022). 
Future research could explore the moderating effects of factors like firm visibility and gender diversity on the 
CSR-firm performance relationship (Hyun et al., 2016). 

Underpinning Theory 

Agency theory posits that corporate transparency can alleviate the conflict of interest between shareholders and 
company managers. Financial transparency and CSR disclosure can bolster stakeholder confidence, thereby 
enhancing corporate performance by lowering agency costs and building trust. Transparent companies, by 
cultivating trust with stakeholders, can gain better access to capital, reduce borrowing costs, and strengthen 
their competitive position. 

Theoretical Framework 

The research identifies three categories of transparency as independent variables: financial transparency, 
corporate social responsibility (CSR) transparency, and corporate governance transparency. The dependent 
variable in this study is firm performance. Figure 2.1 illustrates the theoretical framework for the study.r                      

 

 

 

 

 

 

 

Figure 1. Theoretical Framework. 

Research Hypothesis  
From the above discussions, the following are current study hypotheses.  
H1. There is a positive relationship between corporate social responsibility transparency and firm performance 
in public listed companies in Malaysia.  
H3. There is a positive relationship between corporate governance transparency and firm performance in public 
listed companies in Malaysia.  

METHODOLOGY  

This section discusses the research design, target population, sample size, data collection techniques, research 
instrument/questionnaire, and data analysis of the current study. The study investigates the relationship 
between corporate social responsibility (CSR) transparency and firm performance through a quantitative 
research approach involving 243 upper and mid-level management respondents from Public Limited 
Companies (PLCs) across diverse industries. Data collected via a questionnaire survey distributed through 
Google Forms was analyzed using SPSS version 29, revealing significant correlations between CSR 
transparency, corporate governance transparency, and firm performance indicators. The findings from multiple 
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regression analysis provide insights into the influence of CSR transparency on organizational success, 
emphasizing the importance of integrating social responsibility practices into business strategies to enhance 
performance outcomes. 

The research contributes empirical evidence supporting the positive impact of CSR transparency on firm 
performance, aligning with previous studies that have highlighted the link between CSR initiatives and financial 
success. By prioritizing transparency in CSR practices, organizations can not only improve their performance 
metrics but also build trust with stakeholders. This study underscores the need for companies to embrace 
transparency in their sustainability efforts to drive better performance and establish a strong foundation for 
sustainable growth in today's competitive business landscape. 

FINDINGS 

This section presents the findings on respondents’ demographic information, binary questions analysis, 
reliability analysis, normality analysis, and regression analysis outcomes, and answers to the study research 
questions and hypotheses. 

Demographic Information  

The study's participants comprised 243 individuals, with 56.0% male and 44.0% female. The majority (56.0%) 
were aged 36-45, followed by 25.9% aged 46 and above, and 18.1% aged 26-35. Most participants (84.0%) were 
in managerial positions or below, while 16.0% held senior manager roles or higher. Industry representation 
included Consumer Products (33.7%), Telecommunications (24.3%), Energy (18.5%), Financial Services 
(12.3%), and Health Care (11.1%). 

These demographics highlight key insights. The gender imbalance and concentration of mid-career 
professionals may influence findings, reflecting industry-specific trends and age-related perspectives. The 
predominance of managerial roles suggests the data focuses more on operational viewpoints. The varied but 
uneven industry representation could lead to sector-specific biases, particularly underrepresenting industries 
like Health Care and Financial Services. Future research should aim for a more balanced demographic to 
enhance comprehensiveness and generalizability. 

Reliability Analysis 

The reliability analysis, as presented in Table 4, indicates high internal consistency for the measures used to 
assess Corporate Social Responsibility Transparency (CSRT), Corporate Governance Transparency (CGT), and 
Firm Performance (FP). The Cronbach's alpha values for each variable are well above the acceptable threshold 
of 0.70, with CSRT at 0.931, CGT at 0.940, and FP at 0.941, each measured across six items. These results 
confirm that the instruments used in this study are reliable and provide a consistent measure of the intended 
constructs, ensuring the credibility of the data collected and the robustness of subsequent analyses. 

Normality Analysis 

The normality analysis, crucial for the validity of various statistical tests like regression, was conducted using 
the Kolmogorov-Smirnov and Shapiro-Wilk tests on the dependent variable, Firm Performance. The 
Kolmogorov-Smirnov test yielded a test statistic of 0.394 with a p-value of less than .001, and the Shapiro-Wilk 
test produced a test statistic of 0.686 with a p-value of less than .001. Both tests indicate significant deviations 
from a normal distribution. Given that the sample size exceeds 50, the Lilliefors Significance Correction is not 
applicable. These findings suggest that the Firm Performance data does not follow a normal distribution, which 
may affect the accuracy and reliability of statistical analyses that assume normality. Therefore, alternative 
analytical methods or adjustments may be necessary to address this issue in subsequent analyses. 

Regression Analysis 

The regression analysis conducted in this study reveals significant insights into the relationship between 
Corporate Social Responsibility Transparency (CSRT), Corporate Governance Transparency (CGT), and Firm 
Performance. The analysis indicates a very strong positive correlation between the independent variables (CSRT 
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and CGT) and the dependent variable (Firm Performance), as evidenced by a multiple R value of 0.981. This 
suggests that higher levels of transparency in corporate social responsibility and governance are associated with 
better firm performance. 

The R-squared value of 0.963 demonstrates that 96.3% of the variation in firm performance can be explained 
by the levels of CSRT and CGT. This high percentage indicates a robust model, meaning that these transparency 
measures are highly predictive of firm performance. The adjusted R-squared value, which also stands at 0.963, 
confirms that the model maintains its explanatory power even when accounting for the number of predictors. 
Furthermore, the standard error of the estimate is 0.15233, indicating that the predicted firm performance 
values closely align with the actual observed values, thus underscoring the model's accuracy. 

The results in the table 7 support the hypotheses posited in the study. The first hypothesis (H1) suggests a 
positive relationship between corporate social responsibility transparency and firm performance in public listed 
companies in Malaysia, while the second hypothesis (H2) posits a similar relationship for corporate governance 
transparency. Both hypotheses are supported by the data, indicating that firms which prioritize transparency in 
their social and governance practices tend to achieve better financial or market performance. These findings 
underscore the importance of transparency as a key driver of firm performance and suggest that companies in 
Malaysia can enhance their performance by improving their transparency practices in these areas. This has 
significant implications for policy and practice, highlighting the need for companies to adopt transparent 
practices to boost their market and financial outcomes. 

Table 7. Summary of Hypothesis. 

No Hypothesis Results 
H1. There is a positive relationship between corporate social responsibility transparency and firm performance in public listed 

companies in Malaysia. 
Supported 

H2. There is a positive relationship between corporate governance transparency and firm performance in public listed 
companies in Malaysia. 

Supported 

CONCLUSION 

In a nut shell, this study provides insights into the impact of company transparency on firm performance, which 
can be beneficial for policymakers, stakeholders, and organizations. By analyzing the data gathered from 
employees of selected companies, this study contributes to the understanding of how transparency can impact 
the success and financial performance of a firm. The results of this study can guide organizations in making 
informed decisions and adopting strategies that can promote transparency and enhance their performance. 
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