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Abstract  

The primary objectives of this paper are to examine if Islamic Fintech leadership (IFL) and technology adoption (TA) can predict Sustainable 
Entrepreneurship Values (SEV) among Malaysian Fintech organizations. A survey was self-administered to 294 organisations involved in 
payment, e-wallet, prop-tech, digital bank, blockchain, cryptocurrency, remittance, AI/data, marketplace, crowdfunding, insurtech, wealthtech, 
Know Your Customer (KYC), and reg-tech services offerings.  Partial Least Square Structural Equation Modelling is used to analyze 121 
responses. The results show that IFL has a positive and significant relationship with SEV. TA, however, does not moderate the relationship 
between IFL and SEV. This paper contributed to developing the extended Technology Acceptance Model and Resource-Based Theory. The 
SEV model explains the leadership concern for socio-economy, environment, and values by creating a game changer for Islamic digital 
transformation that enables micro and small enterprises to access faster socio-economic well-being and financial health.   
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INTRODUCTION 

Emerging technological advancements influence the results of sustainable entrepreneurship values (SEV) 
among fintech organisations. Prodigious volumes of data have been generated and the obstacles and costs 
connected with the supply of financial services have been mitigated due to developments in computation and 
networking. In conjunction with network effects and economies of size and scope, these technological elements 
have radically altered the business models, products, infrastructures, market participants, and market structures 
of the fintech industry. In contrast with purely exogenous factors, technical innovations are inherently dynamic, 
as innovators develop the subsequent generation of technologies in response to market conditions. 

Interestingly, the concept of meeting social and financial inclusion invites Fintech leaders to reconsider ways to 
create benefits, particularly the essential requirements that should be provided to the world’s impoverished, and 
this is central to SEV. The primary objectives of this paper are to examine if Islamic Fintech leadership (IFL) 
and technology adoption (TA) can predict SEV among Malaysian Fintech organizations. This paper is framed 
around the development of and interactions between three key factors that are relevant for fintech: Islamic 
Fintech Leadership (IFL); technology adoption (TA) and fintech sustainable entrepreneurship values (SEV) 
outcomes. This conceptual framework captures the implications of IFL and the TA under way in financial 
services for (a) SEV outcomes and (b) TA as a mediator between IFL and SEV; and how these two aspects 
interact.  The influence of fintech drivers on SEV outcomes often necessitates TA action to assure congruence 
with the objectives and offers of fintech, which subsequently moulds SEV outcomes; this creates a feedback 
loop. 

LITERATURE REVIEW 

Islamic Fintech Leadership 

The Islamic Fintech Leadership (IFL) dynamics are also contingent on the fintech development level of a 
nation. The extent of fintech penetration, scalability, and variety of services are still constrained at earlier stages 
of development. At this juncture, the willingness of policymakers to foster shariah as innovation and offer 
fundamental legal and regulatory certainty is crucial. Risks to financial stability, fair competition, and overall 
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investor and consumer protection remain relatively low, which makes it crucial to address data gaps that impede 
the application of effective IFL skills in risk monitoring, customer protection for the most vulnerable, and 
financial integrity objective attainment.  

Islamic leadership is a set of good and ethical leadership principles based on the Qur’an and Al-Sunnah 
(biography of the Prophet Muhammad s.a.w) as well as his companions in conducting the organization 
accurately and effectively. This principle of leadership is also known as Sharia-compliant leadership. Among 
the values of the principles that need to be applied are justice and “Ihsan” (doing good) (Ahmad & Fontaine, 
2011). Islam is a comprehensive religion that unites all aspects of life and does not distinguish between aspects 
of temporal, secular and religious life (Ahmad & Ogunsola, 2011). The Islamic leadership universality in Fintech 
organizations meets the needs of all, irrespective of religion, race, and status by emphasizing the well-being of 
all human beings, including wealth and financial matters (Salim et al., 2020). The implementation of Sharia is 
not solely for Muslims except in beliefs and rituals matters (Dawood et al., 2022). Thus, researchers have agreed 
that the Islamic beliefs and organizational management should be under the same Sharia compliance.  

 Although Islamic leadership is the earliest principle used in the world civilization, the indicators for Islamic 
leadership are scattered, diverse and there is no clear consensus among academics (Ahmad & Ogunsola, 2011; 
Husti & Mahyarni, 2019; Hariyono & Tjahjadi, 2021; Febriani & Sa'diyah, 2021). In fact, there are very limited 
studies on Islamic Fintech leadership (Salim et al., 2020). Fintech leaders play a critical role in the development 
of a technology culture and cultivate relationships with a wide range of stakeholders outside the company while 
keeping pressing ethical issues in mind (Berraies & Bchini, 2019; Cortellazzo et al., 2019). To sustain during 
Covid-19 crisis, an organization must ensure that values, skills and solutions are in line with external sources 
such as the latest technology (Obrenovic et al., 2020). 

Islamic Fintech leaders must invest in developing employees’ skills to support and motivate them to deal and 
adapt with the use of technology (Cortellazzo et al., 2019). In this study, Islamic Fintech leadership (referred 
hereinafter simply as IFL) is defined as “individual who are well-versed and competence in Sharia leadership 
values and able to exploit the use of technology to deliver Sharia-compliant financial solutions, products, 
services and investments to clients regardless of their religion, race and status” (Dawood et al., 2022; Salim et 
al., 2020).  

Sustainable Entrepreneurship Values 

In this paper, Sustainable Entrepreneurship Values (SEV) is defined as new approach to how Fintech 
organizations act towards the access of the values created from the environmental, socio-economic, and 
inclusively beneficial outcomes. SEV concerns issues that reduce environmental impacts. Most researchers 
recognise environmental sustainability as an approach to consolidate production manners towards meeting 
consumer awareness and orientation to perform in certain ethical practices (Cohen, Inagami, & Finch, 2008; 
Gallardo-Vázquez & Sanchez-Hernandez, 2014). Tarnanidis et al. (2016) states that sustainable entrepreneurs 
lead organizations in creating a corporate value system that tackles traditional sustainability practices with ways 
to solve environmental and social problems. Subsequently, Parrish and Tilley (2016) argue that ecological and 
environmental goals represent different practices and issues that are not necessarily related to profit generation 
alone, therefore, they claim that the solution to this problem lies in the practice of sustainability in the long-
term stage. 

Next, the second sub-construct is on social and economic values.  social values is divided into two sub-domains 
(internal and external). This approach is supported by numerous past studies (Richomme-Huet & De Freyman, 
2014). The reason behind these differences is to help entrepreneurs better organize their SEV processes and 
plans as well as create values that promote social change in the business environment (Majid et al., 2017). After 
all, for organizations to be able to promote social change, they first need to build a mechanism that promotes 
goals in this direction (Tarnanidis et al., 2016; Olayiwola, 2023; Samad,  Ahmad and Ismail, 2024).  

Therefore, this construction item focuses on providing employees with equal opportunities that will help them 
meet their individual needs as well as impact their quality of life (Quazi & O'Brien, 2000). Organizations should 
also commit to providing a sustainable and responsible innovation society (Belz & Binder, 2017) as well as 
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working forward to improve the quality of life of the workforce, their families, the local community, the 
community and the world in general as well as the next-generation (Crals & Vereeck, 2005). 

Apart from that, economic values should be focus while keeping in mind the previous two dimensions (Soto-
Acosta, Cismaru, Vătămănescu, & Ciochină, 2016). Organizations should also identify the factors that foster 
entrepreneurial opportunities correspondingly with the various production regulations (Turker, 2009; Cohen, 
Bitan and Mikulincer, 2023; Nasamu, 2023). In conjunction with, they also must aim to maximise profits while 
also raising social expectations among their stakeholders (Tarnanidis et al., 2016). For instance, Fintech 
promotes zakat and sadaqa activities to financially support underprivileged populations by generating money 
flow and offers Mudaraba and Murabaha concepts to enable start-ups and SMEs to either restore employment 
or initiate business (Rabbani, Ali et al., 2021).   

Finally, the bottom 40 (B40) values which is represented by an emerging low-income consumer base home to 
4 billion people in the world (Prahalad & Hart, 2000). In Malaysia, the concept is known as “Bottom 40” market 
value.  An understanding of the income distribution structure is critical to grasp the B40 market’s value 
opportunity. The B40, M40, and T20 tiers represent the country's population (32.7 million), consisting of the 
Bottom 40%, Middle 40%, and Top 20% households respectively, with income thresholds potentially changing 
over time (DOSM, 2022).  

At the top tier, the T20 group represents wealthy or affluent customers with the highest income in the country. 
Most of them are business owners, top executives, and professionals that have a higher standard of living and 
access to luxury products and services. M40 at the middle refers to the middle-income consumers typically 
consists of semi-professionals, managers, and executives. They serve as a test-tube for next-generation 
technologies and products that enable more sustainable ways of life with higher standard of living compared to 
the B40 group (Prahalad & Hart, 2002).  

Technology Adoption  

Particular attention has been paid to the technology acceptance model (TAM) (Jaziri & Miralam, 2019) in the 
field of technology adoption (TA) research, which was established by Davis (1989). The term 'adoption' is 
employed synonymously with 'usage' and 'acceptance' in this research. Voluntariness to embrace or accept new 
technology is the definition of TA; thus, willingness is a crucial success factor in technology adoption (Kamal, 
Shafiq, & Kakria, 2020). 

TA may also be described as societal acceptance, intent to use, integration, and disposition toward the 
implementation of new technologies (Jaziri & Miralam, 2019; Fernando, Surjandy, Meyliana, & Touriano, 2018). 
Diverse scholars have put out the TAM (Jaziri & Miralam, 2019) in an effort to forecast the adoption of 
particular new technologies through the evaluation of its usability and practicality. Nevertheless, the first TAM 
is not without its constraints, as it could overlook the fundamental assumptions that shape individuals' 
perspectives on contemporary technologies (Jaziri & Miralam, 2019). 

Perceived usefulness (PU) and perceived ease of use (PEOU) are deemed inadequate predictors of technology 
adoption, as stated in reference Zhong, Oh, and Moon (2021). Additionally, there are two substantial aspects 
that warrant consideration: perceived danger and perceived trust. SEV might be estimated by a Fintech platform 
utilising an extended TAM of perceived risk and trust. This factor significantly impacts the adoption of 
technology Fernando et al. (2018). Indeed, prior international research has investigated the significance of 
perceived trust and risk as crucial determinants in the adoption of Fintech (Jaziri & Miralam, 2019). Conversely, 
a wider TAM may also influence the decision of leadership to use Fintech (Amoako-Gyampah, 2007; Racherla 
& Friske, 2012). From this standpoint, extended TAM might be deemed suitable for investigating the 
moderating influence of TA among Fintech businesses in Malaysia. 

TA is defined as the organization's deliberately made decision to implement financial technology (Jaziri & 
Miralam, 2019; Kamal et al., 2020; Fernando et al., 2018). As a result, the objective of this study is to investigate 
the function of TA as a mediator between IFL and SEV within the Fintech sector of Malaysia.  
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Conceptual Framework 

Figure 1 illustrates the conceptual framework utilised to transform the previously mentioned relationship into 
the hypotheses of this research endeavour. The conceptual framework of this study comprises three constructs: 
IFL, TA, and SEV. These structures concurrently function as the theoretical foundation of the research. The 
TA serves as the moderating variable in this research, whereas the IFL represents the predictor variable. SEV 
is the outcome variable. 

 

Fig. 1. The Conceptual Framework 

Arrow (a) indicates the relationship between the IFL and TA which tested H1.  In illustrating the extent to 
which both IFL and SEV have good linkages between them, the relationship is indicated by the direction of 
the arrow (b) which tested H2. Arrow (c) indicates the TA act as mediator in the relationship between IFL and 
SEV (which tested H3. Thus, the following highlights the hypothesis of this study: 

H1: there is a significant relationship between IFL and SEV pursued. 

H2: there is a significant relationship between TA and SEV. 

H3: there is a positive relationship between IFL and SEV moderated by TA. 

RESEARCH METHODOLOGY 

The descriptive correlational research design is utilised in this article. In order to collect input regarding the 
correlation between variables, a survey paper is employed. A clarification of the phenomenon is achieved by 
analysing descriptive data collected via surveys. The primary objective of a correlational analysis is to examine 
the mediating role that the dependent and independent variables may play (Tan, 2014). The examination of 
possible associations between variables allows for the classification of relationships into distinct groups using 
the methodology and data (Hair, Hollingsworth, Randolph, & Chong, 2017). 

To research the relationship between TA, Fintech sustainability, and IFL, the population of Fintech enterprises 
in Malaysia is analysed in this article. Thus, the organisational level serves as the unit of analysis. Fintech 
offerings and organisations that participated in this study included payment, e-wallet, prop-tech, digital bank, 
blockchain, cryptocurrency, remittance, AI/data, marketplace, crowdfunding, insurtech, wealthtec, Know Your 
Customer (KYC), and reg-tech. 

This study involved the participation of 260 Malaysian Fintech organisations out of a total population of 294 
Fintech organisations. Out of the 260 questionnaires that were issued, 126 (48.5 percent) were returned. 
However, 121 (46.5 percent) were considered usable and were analysed thereafter. 
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FINDINGS 

The Measurement Model  

Reliability Analysis. A value greater than 0.7 was determined by the examination of Cronbach's Alpha for the 
IFL, TA, and SEV of Fintech organisations. All items utilised in the creation of the model were deemed reliable, 
according to the findings of this study (Hair, Ringle, & Sarstedt, 2013). The loadings of the indicators were 
distinct in the context of composite reliability, and it was ascertained that all values over 0.7 held true for each 
item in the final model (see Table 1). When the numbers above 0.7, it is possible to consider the dependability 
of the indicators as satisfactory (Hair et al., 2013). 

Table 1. IFLVQ Measurement Model. 

 
Construct 

 
Items 

 
Outer loading 

 
α 

 
CR 

 
AVE 

SEV SEV1 0.857 0.954 0.963 0.787 

 SEV10 0.954    

 SEV2 0.853    

 SEV3 0.911    

 SEV4 0.809    

 SEV5 0.863    

 SEV9 0.952    

IFL IFL1 0.907 0.977 0.980 0.841 

 IFL10 0.865    

 IFL11 0.847    

 IFL2 0.902    

 IFL3 0.810    

 IFL4 0.901    

 IFL5 0.855    

 IFL6 0.951    

 IFL7 0.951    

 IFL8 0.969    

 IFL9 0.952    

TA TA2 0.916 0.979 0.983 0.904 

 TA3 0.971    

 TA4 0.950    

 TA5 0.964    

 TA6 0.940    

 TA9 0.962    

Following this, the AVE values for all constructions, as shown in Table 1, surpass 0.5, which signifies that the 
convergent validity is adequate (Hair et al., 2013). The findings indicated that a specific construct accounted for 
almost 50% of the variability observed in its indicators (Hair Jr, Sarstedt, Hopkins, & Kuppelwieser, 2014; Ab 
Hamid, Sami, & Sidek, 2017; Basbeth & Ibrahim, 2018). In addition, the AVE report and outer loadings attest 
that the construct measures have achieved a sufficient level of convergent validity and have satisfied the 
convergent validity criteria utilised in evaluating the measurement model presented in this research. 
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The most recent method for assessing the discriminant validity of constructs and ascertaining the true 
correlation between reliable latent variables is the Heterotrait-Monotrait Ratio (HTMT) (Ab Hamid et al., 2017). 
Assessing the possibility of indiscriminate validity among concepts is seen as a challenging endeavour (Henseler, 
Ringle, & Sarstedt, 2015; Hair, Risher, Sarstedt, & Ringle, 2019). In addition, the HTMT criterion preserved 
the discriminant validity of the constructs and advocated for the requirement that none of the confidence 
intervals for the constructs contain one (1) or unity (Henseler, Ringle, & Sarstedt, 2015; Hair, Risher, Sarstedt, 
& Ringle, 2019). Table 2 provides confirmation that there is no evidence to suggest the absence of discriminant 
validity, as all constructs in this study satisfy the measuring criteria that are consistent with prior research, using 
a significance level of 0.90. 

Table 2. FSEVQ Heterotrait-Monotrait Ratio (HTMT). 

Construct IFL SEV TA TA*IFL 

IFL    
 

SEV 0.646    

TA 0.863 0.330   

TA*IFL 0.390 0.172 0.464  

The Structural Model  

Path Coefficients. As the path relationship between the model's constructs, path coefficients are anticipated 
in the structural model (see Table 3). A regression coefficient (β) was also utilised to analyse each path 
association. Islamic Fintech Leadership (IFL) produced a substantial link, as indicated by the result (SEV, t-
value = 6.105, p-value = 0.000). A further significant link was revealed by IFL (TA; t-value = 26.296; p-value 

= 0.000). However, there exists a weak association between technology adoption and SEV (TASEV; t-value 
= 3.502, p-value = 0.000) (Hair Jr et al., 2014; Basbeth & Ibrahim, 2018). The structural and bootstrapping 
models of this paper are illustrated in Figures 2 and 3, respectively. 

Table 3. Mean, STDEV, T-Values, and P-Values. 

 
Hypotheses 

 
Path 

 
ß 

T 
Statistics 

P 
Values 

 
Result 

H1 IFLSEV 
1.269 

5.757 0.000 
Supported 

H2 TA SEV -0.768 3.135 0.002 Supported 

 

 

Fig. 2. The Structural Model 
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Fig. 3. The Bootstrapping Model. 

Moderating Impact. The methodology incorporates the magnitude of the moderating impact (β-value), the 
t-value, and the significance of the p-value (Ramayah, Cheah, Chuah, Ting, & Memon, 2018; Henseler & Chin, 
2010; Memon, Cheah, Ramayah, Ting, Chuah, & Cham, 2019). The bootstrapping technique indicates that TA 

and SEV are negatively correlated (TASEV), t-value = 3.135, p = 0.002). The result further extends that TA 

does not have as significant moderation path between the relationship of IFL and SEV (TA*IFLSEV, t-
value = 1.293, p-value = 0.196) as demonstrated in Table 4. 

Table 4. Mean, STDEV, T-Values, and P-Values. 
 

Hypotheses 
 

Path 
 

ß 
T 

Statistics 
P 

Values 
 

Result 

H3 TA*IFLSEV -0.018 0.213 0.831 Not Supported 

The simple slope analysis in Figure 4 figures out that TA does not significantly moderate the relationship 
between IFL and SEV. Nevertheless, there is a medium f2 impact size with 0. 209 value and significant p-value 
with 0.000 respectively. The graph of moderation indicated that the red line is 1 standard deviation below the 
mean, the blue line is the mean, and the green line is 1 standard deviation above the mean. The graph of 
moderation shows that it is sloping bottom to top (upwards) from left to right. Thus, it can be interpreted that 
the positive relationship between IFL and SEV is dampened by TA. This is because the mean blue line is 
sloping upward that positive relationship is strengthened by TA and it is almost getting towards the moderated 
with the distance of all the lines are getting smaller toward one end point. However, the one standard deviation 
below (the red line) is kind of steeply positive, which means that there is no real moderating, even there is 
statistically significant moderated impact when the green line is less steep with kind of flat slope. Thus, it is 
confirmed that TA does not moderate the relationship between IFL and SE. 

 

Fig. 4. The Bootstrapping Model. 
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TA does not moderate the relationship between IFL and SEV in Malaysian Fintech organizations. This paper 
has expanded the current flow of knowledge by utilising SmartPLS-SEM 4.0.9.9 path modelling as an analysis 
tool to examine the relationship between IFL and SEV with moderation role of TA in Malaysian Fintech 
organisations. 

From the model of this paper, Fintech organizations should scrutinise the aisle of Islamic leadership to be able 
to developed an imperative SEV business model. They also need to strive to exchange the ability in an effective 
manner to collaborate based on technology relationship. 

CONCLUSION 

With the expansion in scale, intricacy, interdependence, and potential consolidation of Fintech operations, 
policymakers must intensify their efforts to ensure financial stability, protect data, and promote equitable 
competition between conventional and Islamic fintech solutions. Legal, regulatory, and supervisory 
frameworks—along with technological and financial infrastructures—must be reevaluated and fortified in order 
to foster the growth of a thriving fintech sector that adheres to the aims of shariah policy.  A survey was self-
administered to 294 organisations involved in payment, e-wallet, prop-tech, digital bank, blockchain, 
cryptocurrency, remittance, AI/data, marketplace, crowdfunding, insurtech, wealthtech, Know Your Customer 
(KYC), and reg-tech services offerings.  About 121 responses have been analyzed into statistical analysis. The 
result indicated that designing an effective SEV model has ramifications from the viewpoints of the economy, 
society, and the environment. The results show that IFL has a positive and significant relationship with SEV. 
TA, however, does not moderate the relationship between IFL and SEV. This paper contributed to developing 
the extended Technology Acceptance Model and Resource-Based Theory. The implications highlight how the 
SEV model shapes the functions of IFL and TA, where these organizations are lauded for their services to 
solve financial inclusion issues and offer sustainable solutions to micro-enterprises and fringe borrowers from 
the informal sector. The SEV model explains the leadership concern for socio-economy, environment, and 
values by creating a game changer for Islamic digital transformation that enables micro and small enterprises 
to access faster socio-economic well-being and financial health. 
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