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Abstract

In a contexct where gastronomic tourism has gained relevance, this systematic review article focuses on identifying current trends in the relationship
between tourism and gastronomy in urban and rural environments. The main objective is to explore how the integration of technology, tourists'
gastronomic preferences and gastronomic events impact the tourist experience. A systematic review methodology was used to analyze recent and
relevant studies in indexced journals. The results highlight the importance of experiential tonrism in urban environments, the appreciation of local
gastronomy in rural environments and the diversification of gastronomic products as a key tourist resource. In conclusion, this study highlights
the diversity of gastronomic preferences and experiences, underlining the need for future research that delves into the influence of technology and
tourism promotion strategies on tourist gastronomy.
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INTRODUCTION

Gastronomic tourism has emerged as an important area of study that combines culinary experience with cultural
exploration in urban and rural settings. The relationship between tourism and gastronomy has evolved
significantly in recent decades, influenced by factors such as globalization, technology and the search for
authentic experiences. According to (Mogollon et al., 2015), gastronomic tourism has been consolidated as a
cultural experience in destinations such as the city of Caceres, Spain, where local gastronomy becomes a
distinctive and attractive element for visitors. This trend reflects the growing importance of gastronomy in
tourism planning and destination promotion. In this context, the diversification of gastronomic products has
been highlighted as a key tourism resource, as pointed out by Fusté-Forné , (20106) in his study on cheese as an
clement of regional development in the Vall de Boi, Spain. However, despite advances in the integration of
gastronomy in tourism, thematic gaps persist in current literature. For example, de Albuquerque Meneguel &
Rivera Mateos, (2022) highlight the need to understand the impact of gastronomic tourism on the sustainable
development of emerging destinations, which suggests a promising area of research. These thematic gaps justify
the relevance of this study, which aims to identify current trends in the relationship between tourism and
gastronomy in urban and rural environments, thus addressing a fundamental aspect in the evolution of
gastronomic tourism.

METHODOLOGY

To carry out this systematic review, the PRISMA Method ( Preferred Reporting Items for Systematic Reviews
and Meta- Analyses ), an internationally recognized framework for conducting systematic reviews. The use of
this methodology guarantees transparency and rigor in the review process, following a series of predefined steps
for the identification, selection and synthesis of relevant literature. According to (Moher et al., 2009), the
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PRISMA Method establishes clear guidelines to improve the quality and presentation of systematic reviews,
which contributes to the reproducibility and reliability of the results obtained.

Table 1. Items to organize information.

No.  Bibliographic Year Country Keywords Summary Approach Thematic field
reference

To guide the systematic review and meet the objective of identifying current trends in the relationship between
tourism and gastronomy in urban and rural environments, the following research questions were formulated:
What are the emerging trends in the integration of technology in the gastronomic experience in urban
environments? How do tourists' gastronomic preferences vary in rural settings compatred to urban settings?
What impact do gastronomic events have on attracting tourists in urban and rural environments? How does
local gastronomy influence the perception of authenticity and quality of the tourist experience in urban and
rural environments? What tourism promotion strategies are most frequently used to highlight gastronomy in
urban and rural destinations? To identify relevant studies, academic databases such as Scopus , Web of Science
, Google Scholar , Latindex and PubMed, using keywords such as "gastronomic tourism", "cutrent trends",
"urban environments", "rural environments", among others. Included are studies published in the last five years
in indexed scientific journals, written in Spanish and English, that address the relationship between tourism and
gastronomy in urban and rural contexts. During the selection process, studies that were not directly related to
the topic of gastronomic tourism were excluded, as well as those that did not specifically address current trends
in the relationship between tourism and gastronomy in urban and rural environments. Additionally, duplicate
studies, those with unclear or low-quality methodologies, and those that did not meet predefined inclusion
criteria were excluded.

Table 2. Distribution of publications according to the databases.

Database Number Percentage
Google Scholar 8 Fifteen%
Latindex 18 33%
Scopus 16 30%
Web of science 6 Eleven%
Sky 6 Eleven%
Total 54 100%

Table 3. Name of the 54 magazines from which relevant

Name Area of specialization

Multidisciplinary Refereed Journal of Scientific Research Investigate Multidisciplinary

Science and Technology Scientific Magazine Multidisciplinary

CURN Magazine Accounting and Administrative Sciences

Steps Magazine Tourism and cultural heritage

Contemporary dilemmas: Education, Politics and U alues Social Sciences

Emprennova Social and Sustainable Entrepreneurship in Education and
Learning Environments

Sustainability Sustainable Urban and Rural Development

Tourism and heritage Turism and hotelery

PODIUM Sport, Leisure and Tourism Review Sports, Leisure and Tourism

Tourism recreation research Tourist recreation

Journal of Agricultural Research and Innovation and Natural Resources Agricultural and Natural Resources

Tourism notebooks geographical, urban, economic, ecological and training related to
tourist activity

Transfer Translation and Intercultural Studies

Dixit Communication

The Sustaznable Journey Tourism

RBTUR Tourism

Koinonia Interdisciplinary Refereed Magazine Multidisciplinary

International Journal of Research in Culture, Tourism and Hospitality Culture, Tourism and Hospitality

Nature and Society Environment

Knowledge Pole Multidisciplinary

Tourist dimensions Tourism
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Spaces Magazine Management, technological management, social studies of science
and technology and, in education and related technologies.

Trends Multidisciplinary

Latin Sciences Multidisciplinary

International Journal of Gastronomy and Food Science Food science and gastronomy

Economy and Society Economic Sciences

Research Tourist Tourism

Annals of internal medicine Internal Medicine

Bulletin of the Association of Spanish Geographers Geography

Kalpana Tourism

CECYTED Tourism Network Tourism

International Journal of Tourism and Territory Tourism

Journal of Tourism and Heritage Research Tourism

Tourism Review Tourism

Cultural tourist products Tourism and cultural

Bulletin of the Argentine Botany Society Vegetal biology

Tourism and Society Tourism

Conrad Education

Innova Research Journal Education and innovation

Geography Notebooks: Colombian Geography Magazine Geography

Rosa dos Ventos Tourism and Hospitality

Rural tourism experiences in Latin America and the Caribbean rural tourism

Tourism & heritage Tourism and heritage

Geography, changes, challenges and adaptation Geography

Chakina Social Sciences

Pedagogical sciences and snowmaking magazine Social Sciences

information on the topic was taken.
RESULTS

Trends in Gastronomic Tourist Experiences

Experiential tourism is a very viable alternative to attract visitors compared to traditional tourism that is aimed
at many people and is characterized by offering very limited and routine packages and promotions. Through
this, tourists would have more freedom, more experiences, more opportunities to recreate, places to explore,
visit and enjoy different cultures, different cuisine, discover unknown places, practice outdoor activities and
sports in a personal way Guapi -Guaman et al., (2020) . An important finding in the research conducted by
Cong et al., (2019) is that the increase in rural tourism depends on the improvement of landscape elements.
Taking landscape as a study, elements such as the desire to “get away from the hustle and bustle of the city,”
experience the “natural beauty of the landscape,” and the availability of health services score higher than
“residential qualities.” characteristics”, “food specialties”, “festival characteristics” and the degree of public
service facilitation.

Rurality has played a crucial role in the evolution of tourism in Latin America, taking root in the collective
imagination of large cities. This relationship between city and countryside is characterized by an inherent
tension. Today, rural tourism offers an escape route for thousands of urbanites, while representing an
opportunity to revitalize or even recover local economies (Korstanje, 2020).

After the COVI-19 pandemic, tourist preferences have taken greater interest in accommodations located in
remote locations, that have sufficient amenities and personalized treatment, but that offer competitive prices,
in spaces designed to be enjoyed as a family and/or as a couple; Likewise, although rural inns still have an
important segment of travelers interested in their services, there is an important segment that prefers glamping
areas and tourist campers for their trips (Carrillo Rosero y otros, 2022).

(Aguirre Torres & Rios Bohorquez, 2022)propose agrotourism as a local tourist offer in conjunction with
owners of productive agricultural farms in the canton of San Franciso del Milagro, this plan promotes the
development of companies, causing a slight positioning in and that, on the contrary, it is considered a city of
passage or that only presents visits in months, considered as stationary temporality.

In the study carried out by Morén-Corujeira & Fusté-Forné, (2021) , there is an increase in the appreciation of
new forms of tourism that are closer to local customs, such as gastronomic or rural tourism, associating them
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with furanchos . These establishments offer tourists an authentic experience of regional cuisine and rural
traditions. This phenomenon has experienced notable growth in recent years, as tourists seek different
experiences, showing a particular interest in the gastronomy characteristic of the destinations they visit. Dixit
& Prayag, (2022) classify the consumption of gastronomic tourism into three classes, that is, observational (for
example, gastronomic shows), experiential (for example, wine tourists ) and participatory (for example, cooking
classes), depending on the nature of participation in the experience. The three classes are not mutually exclusive
and there is growing recognition that these types of experiences can also occur in a mediated environment, with
a fully immersive online experience becoming more popular during COVID-19.

From the perspective of (Okomus, 2020)the essential elements of gastronomic tourism, they encompass the
creation of unique experiences, the search for authenticity through culinary experiences, the incorporation of
gastronomy in the promotion of destinations, and the integration of gastronomic tourism with sustainability.
This form of tourism gives travelers the opportunity to explore new flavors, textures and cultures, discovering
local gastronomic heritage, culinary traditions and authentic culinary delights and beverages (Jam et al., 2011).
The integration of gastronomy and tourism involves carrying out an analysis of destinations in order to enhance
culture and heritage through gastronomic heritage, strengthening the historical heritage of the people (Amaya
Cocunubo et al., 2023).

A study carried out by Menor-Campos et al., (2022) on Cordoba gastronomy indicates that visitors express the
greatest interest in significantly different perceptions in relation to the attributes of local cuisine, with traditional
gastronomy being valued to a greater extent. the prices and quality of the food, the atmosphere of the
establishments, and the service and hospitality. However, the possibilities for improvement in terms of
innovation, new flavors in dishes or the variety of local gastronomic specialties would be the subject of study.

Tourism is part of the dynamics of the gastronomic landscape, providing an intercultural context in which the
destination's food acts simultaneously as an attraction and a source of income. Kitchens represent a way of
exploring the identity of a territory. These, as well as the use of certain ingredients, are a crucial example among
the practices of the gastronomic landscape in rural contexts (Gutiérrez-Sanchez et al., 2024) .

In the article published by TorresCabezas, (2021) on the public management of gastronomic tourism in
Ecuador, it is identified that 68% of the tourists surveyed enjoy gastronomy as the main motivation for visiting
the canton, 47% rate it as “high”. the potential of its gastronomic resource and 87% indicated that they were
aware that gastronomic tourism in other countries such as Mexico, Italy or Peru has received a lot of attention
and is an alternative for development, especially for rural destinations due to the inclusion of actors and sectors
which enables.

The largest amount of offer corresponds to visits to markets or food producers in the countryside (46%),
followed by gastronomic events such as festivals or fairs (40%). In third place, cooking workshops and classes

(32%).

On the other hand, Lépez Eraso et al., (2024) Explores the concept of authenticity in terms of the use of tourist
destinations, the relationship between food and tourism, especially the foods produced and sold by market
traders, and the various uses of authenticity by merchants and tourists, considered important factors for the
gastronomic satisfaction of tourists, when evaluating some elements such as the quality of the food, the image
of the food, gastronomic identity, cultural experiences and the taste for food in traditional gastronomy, which
are relevant in the positive evaluation of food consumption by visitors

Gastronomy is presented as a unique attraction for tourism in the development of experiences for visitors and
tourists that can link their memories with the ways of preparing and serving the table, when planned to achieve
this objective and can contribute to the memory of past experiences. . This memory can be mobilized without
considering the previous expectations of the tourist, who can look for other attractions or motivations in the
destination beyond the gastronomic experience. One of the potentials of destinations is to associate the
emotional memory of food and gastronomy with other tourist attractions, providing new cultural perspectives
combined with the elements that make up restoration planning Sartori et al., (2021) . Food heritage is based on
biocultural processes, from the preparation to the moment of food service, as well as the integration of endemic
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foods that make up a traditional recipe, regardless of its origin, it has ancestral and cultural techniques.
(Esponda-Pérez & Galindo- Ramirez, 2023).

Morgan-Medina et al., (2024) Analyze three types of tourism in the border region of Baja California;
gastronomic, oenological and health tourism, the results obtained in the study show that the trends of the
aforementioned specialized tourism (wine tourism, gastro tourism and health tourism) would have boosted the
economic activity of the region during the pandemic, encouraged by a regional cross-border visitor residing in
the US, specifically from southern California.

Osorio Garcfa, (2023) categorizes international tourism trends such as: labor flexibility, digital marketing and
the collaborative economy, in which young groups are seeking to “compensate for time”, multiplying their
outings on adventure trips. , experiential and collaborative, which will be complemented in the near future with
virtual trips in the metaverse; opting for intelligent destinations, with a wealth of “authentic” experiences and
an incursion into local life, in terms of national tourism trends, they lean towards the preference of outdoor
and nature destinations but for different reasons, offering authenticity and immersion. local for the generations
of young people. Both preferences, those of older people and young people, will favor tourism in rural areas,
but they realize that cultural heritage will remain as a complement to the trip.

Experiential tourism, combining cultural and recreational elements, is presented as a significant alternative to
enrich the tourist experience in urban environments, highlighting the importance of authenticity and innovation
in the gastronomic offer.

Preferences in Gastronomic Tourism

(Moran y otros, 2023)identify the existence of several definitions of the term “gastronomic tourism”, referring
to a complementary activity that a tourist considers doing when visiting a destination or that the destination
considers as part of the package of activities that can be offered in a certain place.

For Moral-Cuadra et al., (2020), the tourism-gastronomy binomial is today key as a result of the growing interest
in culinary elements as tourist products. Gastronomy is configured as a cultural element, with its own identity,
which represents the idiosyncrasy of a certain place. The use of the aforementioned binomial is key in the
development not only of the economic but also social and environmental aspects of the area in which it is
inserted, taking advantage of elements specific to the area, and considering the correct development of
sustainable activities.

The gastronomic variety that plays a crucial role in boosting local tourism. Local gastronomy is based on: typical
dishes, their origins, ingredients and elements of the cultural legacy of a town, assuming great importance as a
cultural tourist product, being key in the enhancement of a tourist destination (Gavilanes Gonzélez y otros,
2024).

An example of gastronomic preferences or experiences that tourists have chosen is street food. A study carried
out in India describes the evolution of the popularity of the Indian street food market, analyzing the preference
of this food specifically in foreign tourists. et al., (2020). Tourism has been an option for economic development
from the local to the national level. In recent years, the tourism trend has changed as tourists seek to live the
real experience to enjoy the culture of each location. As a productive activity, street food is identified as a local
component within informal activities and that, in emerging economy countries such as Mexico, is closely related
to economic development and unemployment rates (Chaisatit y otros, 2020).

Studies such as that of Martin et al., (2020) conclude that tourists who are most attracted to the gastronomy of
a place generally have greater purchasing power, indicating that visitors who come to Cérdoba Spain, according
to the gastronomic satisfaction experienced, They have a higher degree of demand, in relation to aspects such
as the uniqueness and authenticity of local gastronomy or its quality. Concluding that tourists who are most
attracted to the gastronomy of a place generally have greater purchasing power.

Another tourist experience considered as an area of opportunity, which has increased its interest and study, is
that of gastronomic routes, allowing the development of local economies and positioning tourist destinations
with great potential, thanks to their beaches and gastronomy. It is important to consider the opportunity that
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the tourist has to be the main actor in living the experience of traveling the gastronomic routes (Villagbmez
Buele et al, 2019) . An example is the creation of a gastronomic route in the City of Quito Ecuador, which
demonstrates the wide offer that allows Quito cuisine to be consolidated in the Historic Center as a primary
tourist attraction and with it the main characteristics that have allowed it to develop. gastronomic tourism in
the center of this city, a trend that currently includes cultural, historical elements, traditional knowledge and
flavors that have valued the diversity of products, preparations and gastronomic offerings that are part of the
nutritional dynamics of their daily lives. (Romero-Corral , 2018).

The Gastronomic Routes are organized around a key product that characterizes it and gives it its name. The
route must offer those who travel it a seties of attractions and activities related to its distinctive elements: food,
agricultural production, rural activities, entertainment in nature and activities typical of the regional culture.
They are organized with the aim of: consolidating the regional productive culture, and valuing regional foods
(Navarrete Torres & Aparicio, 2018).

Interpretation in gastronomy reflects the conditions that influence people's life decisions and the petceived
results of these choices. Human beings construct and reconstruct their social reality through interaction with
other members of society. Gastronomic routes, being one of the forms increasingly used in tourism due to the
value it transmits, its relationship with the subjective, emotional worlds and as experiences from the tasting of
food, influence both the quality of life of the tourist and the communities that generate it and are developed
from relationships of collaboration, acceptance and approval that influence identities, memory and local
development that contribute to perfecting the management and conservation of cultural meanings (Quesada
Cabrera & Soler Matchan, 2023).

Visiting primary and secondary food producers, gastronomic festivals, restaurants and specific places where
tasting dishes and/or experimenting with the attributes of a region specialized in food production is the main
reason for taking a trip. . The identification of a strong (gastronomic) product within a delimited territory
achieves the specialization of the context around the product, in such a way that an entire experience is created
for the tourist that allows generating regional development (Prieto Delgadillo & Triana Valiente, 2019).

(Iparraguirre, 2016)It conceptualizes the role of leisure in global tourism, which is characterized based on
toutists' search for outdoot activities, in direct contact with "the natural" and "the cultural-traditional” of a rural
environment. The desire to experience and participate in productive activities stands out, whether in the
production of raw materials, in the preparation of homemade foods, in the tasting of regional gastronomy, in
getting closer to everything that is “artisanal”, in addition to all the activities recreational activities such as walks,
visits and excursions. The natural and geographical environments house a cultural wealth of great importance
for local communities. Community tourism practices represent a way to apply sustainability, as they are linked
to the identity, nature and culture of these communities. This is achieved through the training and motivation
of the inhabitants, encouraging the celebration of popular festivals, the development of traditional gastronomy
and promoting the connection with one's own cultural roots (Yolanda Sarabia Molina y otros, 2022).

On the other hand, Lenis Escobar et al., (2020) analyze the gastronomic experiences of tourists in Cérdoba
Spain through the following values: “the gastronomy of Cérdoba has a good smell”; “the gastronomy of
Cérdoba has a good flavor”, “the gastronomy of Cérdoba is different from what I normally eat” “the
gastronomy of Cérdoba allows me to have an authentic culinary experience”. Concluding that everything related
to the culinary culture of the places a person visits has increasingly more relevance and importance. Due to this,
gastronomic tourism is increasingly seen as a way to promote, or consolidate, certain tourist destinations. In
this sense, going to a specific restaurant or simply appreciating and getting to know the gastronomy of a certain
region or town can become, in itself, the main motivation for making a trip.

Petrucci et al., (2022) address the food, tourism and agrodiversity of Quebrada de Humahuaca. identifying the
gastronomy offered to tourists that includes traditional preparations with Andean products that are combined
with other preparations and innovative products. Defining the gastronomic establishments that diners visit, in
three types: those frequented by residents of Humahuaca and tourists (63% of establishments), only by tourists
(25%) and only by residents (13%).
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In the city of Riobamba, food heritage has great importance in cultural tourism due to its vast gastronomy,
which is linked to key elements for tourism development, such as its customs and traditions. Typical
gastronomy is considered the transmission of culinary practices by generations over the years, while traditional
gastronomy is linked to town festivities (Villalva & Inga, 2021).

The gastronomic preferences of tourists in rural and urban settings are influenced by a multitude of factors,
including cultural, experiential and environmental elements. Understanding these preferences is crucial for
developing personalized culinary experiences that meet the diverse needs of tourists in different environments.

Tourist Attractions in Urban and Rural Environments

The urban and rural environments are home to a wide variety of national and international tourist attractions,
which not only captivate visitors but also enrich their travels with a unique blend of heritage, adventure and
serenity. From iconic monuments in cities to hidden natural treasures in the countryside, these experiences
offer unparalleled exploration. Therefore, we focus on identifying and analyzing studies on the most relevant
attractions in both environments, as well as highlighting their main characteristics that have allowed them to
stand out.

Food attractions belong to the food culture of a place and can be both new and traditional. An example is Sdo
Paulo, which has a large part of its attractiveness associated with the dynamism of the gastronomic sector, the
appearance of new establishments, street food places, the arrival of foreign businesses to the city or the creation
of new forms of food service. On the other hand, there is a whole range of traditional festivals and gastronomic
fairs spread throughout Brazil, in addition to countless typical foods and drinks, which are offered not only in
restaurant establishments, but also at events, in places where products are sold. . and other ventures organized
based on routes, itineraries and toutist circuits (Gimenes-Minasse, 2023).

The main motivation of tourists when visiting a specific place is to be able to live a pleasant gastronomic
experience, which is why the experiences that should be offered to tourists are not only to taste a typical dish
but also to give them the opportunity to learn about it. where the food comes from and what is the preparation
that is given to each food and above all create a sense of belonging with the purpose of protecting ancestral
food knowledge by creating strategies that allow being part of tourism development and mainly maintaining
customs and identity of traditional gastronomy that must be rescued and disseminated to last over time (Inga-
Aguagallo etal., 2021).

Marticorena Landauro et al., (2023) Explore the aesthetic quality of landscapes and its influence on ecotourism
intentions, focusing on the case of the Cerros de Amotape National Park in Peru, highlighting the importance
of environmental factors to attract tourists to the areas. rural zones. These references collectively contribute to
understanding the multifaceted nature of tourist attraction in urban and rural environments, encompassing
economic, social and environmental dimensions.

Tourists seek to live new experiences, such as rural community tourism, with the aim of empowering local
communities and allowing them to improve their quality of life through the creation of their own tourism
products. This not only promotes the conservation and protection of the community's natural and cultural
resources, but also opens up opportunities for development within its own environment. This approach values
the environmental, cultural, political, economic and social dimensions, providing a comprehensive vision of the
potential for sustainable development in these areas (Martinez-Salgado & Baca Herrera, 2022). Rural tourism
in Mexico has followed two routes in its incorporation into public policy: that of institutionalized rural tourism
and that of indigenous tural tourism, both aligned with the seatch to diversify the country's international
tourism offer (Osorio Gonzalez et al., 2024 ) .

Rural tourism in Mexico has historically been incipient and marginal compared to other tourism modalities,
such as sun and beach tourism, which has limited attention to both supply and demand problems. However, it
is observed that tourists who frequent recreational spaces in rural areas tend to be people with a social,
educational and professional profile who demonstrate a greater interest in enjoying the countryside as a tourist
destination. These tourists usually show a higher level of awareness about the importance of valuing natural
and cultural resources through their consumption practices (Gatrcia Rodea et al., 2023) .
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Fernandez-Arroyo Lopez-Manzanares & Martinez Sanchez-Mateos, (2017) They propose the georeferencing
of the tourist assets of a territory, based on the natural and cultural resources that serve as the main tourist
attractions in a region. Tourism Geography integrates concepts from various subdisciplines to support the
choice of a center from which to organize the stay at the destination. Result of rational decisions made by
consumers, with the aim of maximizing the return on investment during the tourist trip.

In Bogota, market squares are places where you can find gastronomic alternatives that reflect customs, daily
life and characteristics of the territory, then they tend to become tourist attractions. T he tourism potential of
market squares as meeting scenarios due to their geographical location, tradition, sociocultural dynamics,
resources and attractions for the development of tourist activity, the existing resources in each market squate
generate dynamics of differentiation taking into account the particularity of each of them, since the recognition
and identification of the characteristics of the market places, allowing us to know their potential and generate
differentiation in the tourism product (Rubio Huerta et al., 2022) .

The positive impacts of ecotourism and cultural tourism are seen in the conservation of strategic ecosystems,
the sustainable use of natural spaces, economic diversification, the endogenous development of communities
through the creation of businesses and generation of employment with a constant source of income. income,
the adoption of new work practices, the improvement of business skills, the conservation of nature, the
strengthening of community identity and cohesion, the conservation of tangible and intangible cultural assets
and the push for activities related to arts, crafts and municipal creativity (Cruz Rodriguez, 2021).

Architecture, and more recently the urban context, have been present as a resource of interest for trips seeking
a cultural experience, with buildings designated as heritage being those that arouse the greatest interest on the
part of travelers and tourists, derived from their significance. historical, symbolic and identity that they represent
for the site visited (Barcena Barrios & Cardenas Garcia, 2024). (Francesconi & Arbusti, 2024) They relate travel
experiences with tourist inns as a combination of tradition and innovation, forming part of modern tourist
attractions, due to the image, tourist quality, preservation and natural spaces.

Sustainable tourism has aroused interest due to its very striking attractions at the national level such as
sanctuaries generating very strong religious tourism, conditions suitable for the transfer of tourists, the existence
of natural and cultural resources, convenient for the implementation of sustainable tourism in the urban area
(Arévalo-Calle etal., 2024) . Sustainable tourism proposes urban strategies that take advantage of the strategic
location, diversify festivities, use technological innovation and strengthen municipal management and security.
In addition, it highlights the importance of preserving the history of a city, for future studies (Chico-Brito &
Moreno-Gavilanes, 2024).

Morales Loya and Fusté-Forné, (2021) reveal the close relationship between tourism and the wine sector,
highlighting the importance of responsible production and consumption to ensure the preservation of heritage.
In addition, the promotion of strategies for the development of sustainable gastronomic tourism is emphasized.

Religious tourism, in the case of sanctuaries in Mexico, has become a current topic of analysis to integrate them
as a large-scale tourism option to strengthen social and cultural life, both local and national, at two levels. The
first level is the economic factor, because the fact of conditioning the sanctuaries as a tourist product allows
for a greater economic benefit, and, on the other hand, knowledge of the cultural life and religious
manifestations that take place in these venues is strengthened. sacred identity and community (Castrejon Mata
& Zurita Mézquita, 2024)

The agricultural sector is another rural tourism proposal that leads many towns to create experiences and
activities that contribute to sustainable rural development by attracting visitors. The visit of a tourism that seeks
direct contact with nature and with those products that are generated in it and the possibility of connecting and
interacting with the producer, in the middle of an environment that is far from the normal purchasing activity,
has promoted an opportunity for a group of people who are part or have been part of an agricultural
exploitation (Vallbona & Plana-Farran, 2023).
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One of the tourism modalities that has gained the greatest strength in rural areas is that which combines
agriculture, food production, local cuisine and the availability of fragmented free time. An example is wine
tourism, which has meant not only a productive restructuring of the territory, but also and perhaps more
importantly, has evidenced the emergence of new territorialities articulated around the production, circulation
and consumption of symbolic aspects associated with the culture of the The rural characteristics of the space
already came (Thomé-Ortiz etal., 2019).

CONCLUSION

The key results of this systematic review provide a detailed view of current trends in the relationship between
tourism and gastronomy in urban and rural settings. The growing importance of experiential tourism in urban
environments is highlighted, where authenticity and innovation in the gastronomic offer play a fundamental
role in the tourist experience. Likewise, it is evident that, in rural environments, the quality and uniqueness of
local gastronomy are aspects valued by tourists with medium-high purchasing power. These findings contribute
significantly to the field of gastronomic tourism by highlighting the diversity of preferences and experiences in
different contexts. In response to the research objective of identifying current trends in the relationship between
tourism and gastronomy in urban and rural environments, this systematic review has managed to exhaustively
compile and analyze the existing literature in this field. A variety of factors have been identified that influence
the gastronomic experience of tourists in urban and rural settings, providing a comprehensive view of emerging
and established trends in this area. This systematic review article has made it possible not only to identify current
trends in the relationship between tourism and gastronomy in urban and rural environments, but has also
highlighted the need for future research that delves into aspects such as the influence of technology on tourist
gastronomy. gastronomic preferences in rural and urban environments, and the impact of gastronomic events
on tourist attraction. These reflections open the door to new research directions that could further enrich the
field of gastronomic tourism and its relationship with urban and rural environments.
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