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Abstract  

The issue of improving the organizational culture of enterprises is becoming increasingly relevant in light of the need to enhance the effectiveness 
of human resources policy and employees’ motivation. Being aware of the importance of developing organizational culture and the effectiveness of 
internal communication, managers of enterprises very rarely have an information basis for a model of their effective construction. The study aims 
to analyze the current role of digital transformation tools within the communication process to optimize organizational culture and increase 
communication effectiveness. The research was conducted using the general methods of scientific cognition, in particular, analysis and synthesis, 
induction and deduction, abstraction, specification, and formalization. The study identified the potential of digital communication tools for the 
cultural and communication optimization of companies. The authors have analyzed the factors of insufficiently effective development of 
organizational culture. The article substantiates the need for the synergy of process, system-behavioral, adaptive-situational, psychodynamic, and 
competence approaches. The authors have proposed ways of digital transformation of organizational and communication culture. Based on this, 
the main vectors for optimizing the concept of organizational management of the transformation of the communication sphere of companies have 
been identified. It has been proved that the conceptual model of an effective organizational culture is based on long-term measures to implement 
the strategic goals of enterprise development through continuous self-development and continuous improvement of communication skills using 
modern and innovative digital tools.   

Keywords: Transformation, Organizational Culture, Barriers, Assessment, Management Strategy, Modernization, Digital Technologies, 
Communication 

INTRODUCTION 

In the context of the global digital transformation processes, the leaders of most organizations realize the 
importance of optimizing the traditional approach to organizational culture and internal communication. 
However, many of them cannot build an effective model for its formation. The reasons for this include: 

A lack of motivation. 

A shortage of employees with digital skills. 

An insufficient level of synergy between the team’s efforts to achieve the company’s strategic goals. 

Therefore, under current conditions, the actual problems of developing companies’ organizational and 
communication cultures, taking into account their industry specifics, are becoming increasingly important. 

Numerous scientific papers (Tomakh, Sihaieva, & Martynenko, 2023; Starushkevych & Klymchuk, 2022) are 
devoted to the study of some aspects of the problem under investigation. However, they are characterized by 
fragmentation and overview, revealing the general theoretical aspects of optimizing organizational culture using 
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digitalization and digitalization tools. This issue has also received considerable attention in the research of 
scholars (Chernukh, 2023; Lisnichenko, Plynokos, & Halan, 2023) who study the essence of the phenomenon 
of the communication system within organizations. Some authors (Chorna, 2022; Kantsur, Melinevskyi, & 
Suprunenko, 2023) have identified a direct correlation between the level of effectiveness of the company’s 
organizational culture and its financial performance. 

Despite significant scientific achievements, it is necessary to note that further scientific analysis is required on 
the following issues:  

Communication effectiveness within organizations within the framework of the enterprise’s organizational 
culture;  

Their positioning as a fundamental concept of convergence between the overall digitization of the management 
system and the digitization of the communication concept; 

Optimization of the qualitative characteristics of the studied phenomenon.  

Its transformation is taking place against the background of positioning digitization as a stimulator of 
development in the integrated economic environment.  

Thus, despite the undeniable significance of scientists’ developments, the issue of digitizing the organizational 
and communication system of the company and forming a corresponding toolkit, technologies, requirements, 
and approaches requires comprehensive research by the scientific community. 

The article aims to substantiate theoretical provisions as well as scientific and methodological approaches, 
further developing practical recommendations for improving the management of organizational and 
communication culture transformation in enterprises in the context of digital transformation. 

LITERATURE REVIEW 

Based on diverse scientific approaches to identifying its essence and correlation with the definition of 
"corporate culture," numerous modern scholars investigate the potential of digital communication tools in 
optimizing the processes of forming the organizational culture of companies. Numerous publications on this 
topic have been made in specialized scientific journals.  

The theoretical and practical aspects of the management system for the development of companies in the face 
of an unstable socio-economic environment and the dynamics of regulatory policy are reflected in the studies 
by some modern scholars (Komelina, 2022; Nosan, 2020; Baditsa, 2024). These aspects necessitate the 
transformation of the organizational culture of enterprises. Among the research results, it is worth highlighting 
studies by Kudrina, O. (2022), Mandych, O., Babko, N., Lyshenko, M., & Kharchevnikova, L. (2022). These 
works fundamentally substantiate the prospects for maximizing the potential of artificial intelligence and cloud 
services. The research papers of several scholars are devoted to solving the problems of forming the 
organizational and cultural sphere of companies in the sustainable development concept (Isensee, et al., 2020; 
Trushkina et al., 2020). 

At the same time, some scholars (Moșteanu, 2020) focus on the problem of identifying the influence factors of 
the organizational culture phenomenon on the performance and competitiveness of organizations. In particular, 
they assess the stages of organizational culture development and their correlation with the financial performance 
of companies. Several authors (Proksch et al., 2024) have formed an algorithm for digitalizing communication 
processes. They have updated the hub of technological means of digitalization and electronic document 
management in organizational corporate culture.  

In addition, despite the significance of the scientific and practical achievements of scientists in this area, it is 
necessary to intensify scientific research on the potential of cloud technologies and tools for the digitalization 
of organizational and cultural processes. This will ensure that the level of development of the corporate 
interaction sphere meets the modern requirements of the intensive development of innovative technologies.  

MATERIALS AND METHODS 
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The theoretical and methodological framework of this study involves:  

The paradigm of organizational theory;  

Concepts of strategic management;  

Management of organizational change in enterprises.  

During the research, we employed various general scientific methods, including:  

Analysis and synthesis methods were used to study current theoretical concepts and scientific developments on 
the issues of managing the digital transformation of the organizational culture of enterprises and to clarify the 
terminology;  

Comparison method was used to systematize conceptual approaches to the definition of basic concepts and 
criteria for choosing an effective direction of transformation of the organizational culture of enterprises and to 
identify related risks and obstacles;  

Structural and logical methods were used to develop proposals for improving the organizational mechanism.  

The informational background of the study includes publications on management and organizational theory, 
materials from scientific and practical conferences, and informational Internet sources. 

RESULTS 

The era of the latest management algorithms at all levels of the socio-economic system, along with the 
intensification of the implementation of sustainable development principles, requires an institutional 
transformation of the organizational and communicative environment for operations. The rapid diversification 
of existing management practices and large-scale technological and innovative development in the context of 
globalization leads to the formation of the concept of increasing the efficiency of production and economic 
processes. 

The efficient functioning of companies, productivity growth, and economic efficiency require solving a wide 
range of issues related to competitiveness growth, innovative development prospects, the introduction of the 
latest effective management tools, and the development of a set of appropriate measures. These measures could 
mitigate adaptation processes in conditions of increased competition. At the same time, the main conceptual 
principles of such transformations are currently based on digital optimization capabilities (Zghurska et al., 
2022). 

It should be noted that digital optimization is a continuous process. It is inextricably linked to innovative 
technologies, aiming to meet market expectations and increase productivity and competitiveness. Today, the 
role of digital optimization in the structure of the management system can hardly be overestimated. It is worth 
noting that the resulting effect can have different forms of expression. It can also be achieved through various 
methods and means. The analysis of the basic strategic principles in the field of organizational culture 
digitalization and internal corporate communication forms a strong belief in the need for synergy of efforts in 
terms of active implementation of digitalization tools while ensuring the implementation of a security strategy 
in the digital space. Such processes take place in the developed countries of the world community. It is worth 
noting that currently, there is no single algorithm for digitalizing organizational culture and internal corporate 
communication. The spectrum of imperatives requires the effective implementation of the analytical 
component of the conceptual structure of the transformation algorithm. Therefore, analytical processes should 
become an effective prerequisite for successfully digitalizing the studied area. 

As a rule, any solution developed through analytical and informational activities significantly differs from the 
existing practice. As a result, such a solution will require from the participants of the transformation system not 
only the expected changes in knowledge and skills but also an active perception of innovations and the ability 
to find and effectively implement solutions to problems that constantly arise during production activities 
(Niziaieva et al., 2022). In this case, it is worth highlighting the need to optimize the company’s internal 
management. It will automate most internal processes, distance some of them, and form a new corporate 
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culture. At the same time, this process should be permanent and prioritized, triggering positive dynamics of 
transformations within the company and encouraging further self-development. 

The general structure of the digital optimization process of organizational culture and internal corporate 
communication of enterprises is shown in Figure 1. It is worth highlighting the basic principles of forming a 
digitalization model, including:  

Preventive strategic direction and focus on continuous development;  

Multi-component structure of the operating system and the creation of practical tools on its basis;  

Adaptability to modern technologies;  

Innovative means of working with large data volumes. 
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Figure 1: Digital optimization of organizational culture and internal corporate communication 

Source: authors’ elaboration 

While analyzing foreign experiences of successful implementation of digital modernization of organizational 
culture and internal corporate communication, it is worth noting the most popular digitalization areas. They 
include the use of artificial intelligence and digital tools (in particular, chatbots, service programs, mobile 
applications, digital archives, and behavioral analysis). The promising benefits of active use of these measures 
include:  

Internal corporate management 

Optimization of processes 

Transformation of the company's 
organizational model of culture 

Creation of a unified database 

Formation of a new type of corporate culture 

Involvement of digital tools 

Creativity 

Critical thinking 

Mobility 

Implementation of Agile/Scrum principles 

Automation of 
internal processes 

Involvement of AI 
tools 

Remoteization of internal processes (Zoom, MS Teams, 
Google Meet) 

Information data visualization (Zoho Analytics, 
Data Wrapper) 

Real-time data analytics 

Application of B2B and HR programs 

Extensive software that covers all stages 

Strategic reduction of resource 
expenses and implementation of 

innovative opportunities 

Corporate interaction 

Resource management 

Omnichannel performance 
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Expected results in the form of user’s experience personalization;  

Optimization of communication functionality;  

Increased speed of information processing through interaction with chatbots;  

Analytics of large amounts of data and their statistical processing (Tomakh, Sihaieva, & Martynenko, 2023; 
Starushkevych & Klymchuk, 2022).  

Obviously, based on the results of market needs and expectations analysis, the optimization of the company’s 
internal management is considered a necessary stage in the implementation of digital communication tools. 
Such optimization involves the creation of a single database, the use of maximum digitalization capabilities 
(including artificial intelligence), as well as the transformation of corporate culture in the vectors of creativity, 
critical thinking, mobility, and the implementation of Agile/Scrum principles. These principles presuppose a 
flexible approach and a teamwork system (Proksch et al. 2024). 

The direct optimization of production and economic processes of companies should be based on the 
visualization of informational data and their real-time analytics. Modern programs such as Zoho Analytics or 
Datawrapper allow obtaining large amounts of information, such as visually perceptible charts, graphs, and 
tables. They significantly speed up the information processing (Moşteanu, 2020). At the same time, by using 
the potential of B2B and HR programs in optimizing business production and economic processes, the 
efficiency of information and economic interaction within the internal communication process can be increased 
dramatically (Proksch et al., 2024). 

It is worth noting that the implementation of the aforesaid approach, first of all, requires improvement of the 
existing system of corporate interaction, strengthening of integration processes, and optimization of 
communication strategies. After all, at the present stage of social communications development, the integration 
of information and communication interaction subjects results in the synergy, coordination, and rational 
organization of the resource potential (Chorna, 2022; Kantsur, Melinevskyi, & Suprunenko, 2023). The 
implementation of the concept, formed upon the basis of an improved organizational culture system, should 
include an adequate risk assessment. This will be the basis for the direct formation of the strategy and its further 
implementation. Performance analytics and ongoing control with appropriate operational adjustments are 
mandatory components of the concept of effective digital optimization of internal communication processes 
within a company (Kudrina, 2022; Mandych et al., 2022).  

Available resources and organizational, economic, financial, and informational support facilitate the effective 
convergence of the HR management paradigm and marketing system processes and effectively transform the 
company’s organizational culture. They also identify related issues, barriers, vectors, and trends in optimizing 
the internal communication strategy (Isensee et al., 2020; Trushkina et al., 2020). In many cases, companies 
have certain factors that contribute to the low level of organizational culture development efficiency, including:  

The lack of functional interaction that does not ensure proper data exchange;  

Neglect of real customer needs;  

Refusal to implement cloud platform tools that allow for optimal information management;  

Insufficient digital skills of staff;  

Iability of the company’s management system to support innovative communication requests of customers 
(Chernukh, 2023; Lisnichenko, Plynokos, & Halan, 2023).  

The main barriers to the effective transformation of companies’ organizational culture towards digitalization 
are as follows:  

Imperfect organizational structure;  

Low staff motivation;  

Insufficient funding;  
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The lack of strategic goals, mission, and management support; 

Poor awareness of digital trends;  

Inability to make necessary adjustments to organizational culture;  

The lack of required databases and poorly developed it infrastructure;  

Shortage of specialists with digital competencies (Isensee et al., 2020; Trushkina et al., 2020).  

An integrated approach within the framework of the outlined concept of using digital communication tools for 
the optimization of the organizational culture system and increasing the efficiency of communication within 
the company will facilitate the following processes: 

Achievement of a significant positive effect by minimizing personnel management costs;  

Automation of hr processes and successful personnel management; 

Identification of the need for targeted investment in terms of self-development;  

Continuous training of employees;  

Intensification of the overall level of competitiveness of the company through the implementation and 
development of a customer-oriented approach;  

Digitalization of management processes. 

DISCUSSION 

The vast majority of modern scholars see innovative communication optimization of the company’s 
organizational and communication culture as the basis for effective transformation toward sustainable 
development. In most cases, they consider the active influence of digital capabilities on the communication 
process as a prerequisite for increasing the quality and speed of optimization of the economic activity sector.  

In the context of integration processes in the global socio-economic space, the scientific community is actively 
researching the dynamics of organizational aspects of companies’ operations, especially within the concept of 
digital transformation. The outlined range of issues is actively studied by many scholars (Grover, Tseng, & Pu, 
2022; Martínez-Caro, Cegarra-Navarro, & Alfonso-Ruiz, 2020). The scientists see the main positive effects of 
using digital communication technologies with artificial intelligence support as being high speed. They minimize 
the risk of data loss or unauthorized use and save time. Some scholars (Favoretto et al., 2022) believe that the 
newest direction of artificial intelligence application in the communication system is promising. It involves 
automated identification of potential threats and increased cybersecurity of cloud providers. 

According to modern researchers (Ziaei Nafchi & Mohelská, 2020), there is a problem with specialists’ 
adaptation and acquisition of relevant skills. This issue is caused by the globalized actualization of digitalization 
technologies. Scientists emphasize the need to ensure the effectiveness of measures to optimize communication 
processes within the internal corporate environment. They note that such measures require intensification of 
the aspect of efficiency and timely management decision-making. Some scholars (Ribeiro-Navarrete et al., 2021) 
studied the identification of digitalization as a direction of innovative development of communication 
processes. They argue that the digitalization problems of the company’s organizational culture mainly depend 
on the complexity of the procedures for implementing digital tools. At the same time, the authors emphasize 
that the introduction of remote forms of communication and the widespread use of information and 
communication technologies stipulate the need for encryption of informative data and for the latest security 
strategies.  

Representatives of the latest research areas (Agostini, Galati, & Gastaldi, 2020) argue that the digitalization of 
the organizational and communication process is a complex and multi-stage process that requires massive 
financial investments. According to experts, the main goal of digitalizing the organizational culture system is to 
synergize data sets and contacts for their optimal use. This goal can be achieved through various effective 
algorithms. The authors emphasize that multiple factors, including time constraints, financial capabilities, and 
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the level of intellectual resources, influence the process of digital optimization.  

Contemporary scholars (Mugge et al., 2020) emphasize that today only a few aspects of the organizational and 
communication culture system of companies use innovative technologies and automated solutions. Some 
experts (Miceli et al., 2021) believe that the demand for different variations of cloud services will rapidly grow 
in the future. Such services create variations for the effective use of multiple programs and applications without 
any expenses for their purchase. Scientists believe that the development of cloud technologies can significantly 
affect the adaptive dynamics of software for solving organizational and communication tasks. This will lead to 
a fundamental change in approaches to the organization of the corporate environment. 

At the same time, scientists (Kawiana et al., 2021) identify specific prerequisites for effective digitalization within 
the system of organizational and cultural sphere of companies in transition. They highlight the availability of 
an appropriate resource base and the readiness of process participants for dynamic change as the main 
prerequisites. The scientific research of modern scholars (Margiono, 2021) forms the belief that the 
communication sphere within the corporate culture under sustainable development requires, first of all, digital 
support through rational resource use, as well as increasing the efficiency of communication interaction. Such 
an approach will allow forcing the qualitative positive dynamics of the process of transformation of the 
organizational and cultural field towards the sustainability concept (Bondarenko et al., 2022). 

Despite the wide range of scientific research on this topic, the fundamental issues of practical implementation 
of the vectors of digital transformation of organizational culture and internal communication environment of 
enterprises due to the current challenges posed by the global digitalization of organizational and management 
processes still need to be better understood. 

CONCLUSION 

Modern trends in the social and economic sphere require the transformation of organizational and cultural 
processes and internal corporate communication employing modern digitalization tools. Electronic 
optimization of those processes makes it possible to automate the routine collection, accumulation, processing, 
and transmission of information and reporting. In addition, digitalization tools ensure the speed, accuracy, and 
reliability of communication operations and facilitate corporate networking. Digitalization creates the 
preconditions for unlocking significant resource potential and increasing labor productivity. 

This study analyzed the impact of digital communication tools on organizational culture and the effectiveness 
of communication within companies, as well as assessed their functionality. It has been determined that 
intensive digitalization of information collection and processing improves the quality of communication 
processes. It also strengthens the place of digital tools in the concept of innovative trends within global 
integration processes.  

The article focuses on the potential risks and obstacles to digital optimization of the organizational culture 
system and the internal communication sphere of companies. It highlights the tools for adapting the traditional 
corporate interaction system to the requirements of digitalization. It is clear that the modern development of 
information technologies, artificial intelligence, and digitalization tools allows the development and 
implementation of custom-made solutions to optimize the studied area of companies’ operations. The prospect 
of further research involves a thorough analysis of technologies for integrating digitalization and artificial 
intelligence with communication processes in the exogenous and endogenous environment of companies. This 
also involves the development of a cyber-security system to ensure the security of highly confidential data. 

REFERENCES 

Agostini, L., Galati, F., & Gastaldi, L. (2020). The digitalization of the innovation process: Challenges and opportunities from a 
management perspective. European journal of innovation management, 23(1), 1-12. 
https://www.emerald.com/insight/content/doi/10.1108/EJIM-11-2019-0330/full/html 

Baditsa, A. V. (2024). Principles of ensuring the competitiveness of enterprises in the context of digital transformations. 
Economics, Accounting, Finance And Law: Current Trends And Prospects In Ukraine And The World, 25. 
http://surl.li/ufwzo 



 

Microenterprises’ Ability to Repay Debt. Do Saving Literacy  

ijor.co.uk    1692 

Bondarenko, S., Makeieva, O., Usachenko, O., Veklych, V., Arifkhodzhaieva, T., & Lernyk, S. (2022). The legal mechanisms for 
information security in the context of digitalization. Journal of Information Technology Management, 14, 25-58. 
doi:10.22059/jitm.2022.88868 

Chernukh, D. V. (2023). Methods, approaches, and models for studying the corporate culture of transport and logistics 
enterprises in the context of digitalization. Information and innovative technologies in education in modern conditions, 83. 

Chorna, О. А. (2022). Deepening the Intellectualization of Enterprises in the Direction of Digital Transformation and Transition 
to Industry 4.0. Economic Herald of the Donbas, 1 (67). 125-134. http://dspace.nbuv.gov.ua/handle/123456789/185598 

Favoretto, C., Mendes, G. H., Oliveira, M. G., Cauchick-Miguel, P. A., & Coreynen, W. (2022). From servitization to digital 
servitization: How digitalization transforms companies' transition towards services. Industrial marketing management, 102. 
104-121. https://doi.org/10.1016/j.indmarman.2022.01.003 

Grover, V., Tseng, S. L., & Pu, W. (2022). A theoretical perspective on organizational culture and digitalization. Information & 
Management, 59(4). https://doi.org/10.1016/j.im.2022.103639 

Isensee, C., Teuteberg, F., Griese, K. M., & Topi, C. (2020). The relationship between organizational culture, sustainability, and 
digitalization in SMEs: A systematic review. Journal of Cleaner Production, 275. 
https://doi.org/10.1016/j.jclepro.2020.122944 

Kantsur, I., Melinevskyi, A., & Suprunenko, S. (2023). Digital transformation in business management in the conditions of 
modern challenges. Via Economica, (3). 42-47. https://doi.org/10.32782/2786-8559/2023-3-6 

Kawiana, I., Dewi, L. K. C., Hartati, P. S., Setini, M., & Asih, D. (2021). Effects of leadership and psychological climate on 
organizational commitment in the digitization era. Journal of Asian Finance, Economics and Business, 8(1), 1051-1062. 
https://eprints.triatmamulya.ac.id/1617/ 

Komelina, O. V. (2022). Digital platforms as an essential component of managing the sustainable development of enterprises. 
Doctoral dissertation, Zaporizhzhia Polytechnic National University. 
https://reposit.nupp.edu.ua/bitstream/PoltNTU/13901/1/STSEPtaIS_2022_tezy-187-188.pdf 

Kudrina, О. (2022). Regulation of IT sphere development in Ukraine as a megatrend of integration of digital technologies and 
business processes. Proceedings of Scientific Works of Cherkasy State Technological University Series Economic Sciences, 
(67), 15-23. https://er.chdtu.edu.ua/handle/ChSTU/4401 

Lisnichenko, M., Plynokos, D., & Halan, O. (2023). Problems of transformation of social and labor relations of employment in 
the conditions of digitalization of the economy. Economy and Society, 50. https://doi.org/10.32782/2524-0072/2023-50-
52 

Mandych О., Babko Н., Lyshenko М., & Kharchevnikova, L. (2022). Digital transformation and new communications as a 
platform for sustainable business development. Modeling the development of the economic systems, (4), 15-19. 
https://doi.org/10.31891/mdes/2022-6-2 

Margiono, A. (2021). Digital transformation: setting the pace. Journal of Business Strategy, 42(5), 315-322. 
https://www.emerald.com/insight/content/doi/10.1108/JBS-11-2019-0215/full/html 

Martínez-Caro, E., Cegarra-Navarro, J. G., & Alfonso-Ruiz, F. J. (2020). Digital technologies and firm performance: The role of 
digital organisational culture. Technological Forecasting and Social Change, 154. 
https://doi.org/10.1016/j.techfore.2020.119962 

Miceli, A., Hagen, B., Riccardi, M. P., Sotti, F., & Settembre-Blundo, D. (2021). Thriving, not just surviving in changing times: 
How sustainability, agility, and digitalization intertwine with organizational resilience. Sustainability, 13(4). 
https://doi.org/10.3390/su13042052 

Moșteanu, N. R. (2020). Challenges for organizational structure and design as a result of digitalization and cybersecurity. The 
Business & Management Review, 11(1), 278-286. 

Mugge, P., Abbu, H., Michaelis, T. L., Kwiatkowski, A., & Gudergan, G. (2020). Patterns of digitization: A practical guide to 
digital transformation. Research-Technology Management, 63(2), 27-35. https://doi.org/10.1080/08956308.2020.1707003 

Niziaieva, V., Liganenko, M., Muntyan, I., Ohiienko, M., Goncharenko, M., & Nazarenko, O. (2022). Balancing interests in the 
field of tourism based on digital marketing tools. Journal of Information Technology Management, 14, 59-77. 
doi:10.22059/jitm.2022.88875 

Nosan, N. S. (2020). Specifics of enterprise management in the context of the digital economy. Study of modern problems of 
civilization, 203. 

Proksch, D., Rosin, A. F., Stubner, S., & Pinkwart, A. (2024). The influence of a digital strategy on the digitalization of new 
ventures: The mediating effect of digital capabilities and a digital culture. Journal of small business management, 62(1). 1-29. 
https://doi.org/10.1080/00472778.2021.1883036 

Ribeiro-Navarrete, S., Botella-Carrubi, D., Palacios-Marqués, D., & Orero-Blat, M. (2021). The effect of digitalization on business 
performance: An applied study of KIBS. Journal of business research, 126, 319-326. 
https://doi.org/10.1016/j.jbusres.2020.12.065 

Starushkevych, Yu., & Klymchuk, О. V. (2022). Transformation of the organizational culture of enterprises in the context of 
digitalization. Management: Challenges And Prospects Of The Digital Era. Proceedings of the III International Scientific 
Student Conference, 43-46. 

file:///C:/Users/Mano/AppData/Local/Temp/Temp1_paperswithpagenumbers.zip/ijor.co.uk


Poltoratska, Garmash, Marchenko, Garmatiuk and Stefinin  

INTERNATIONAL JOURNAL OF RELIGION    1693 

Tomakh, V. V., Sihaieva, T. Ye., & Martynenko, M. V. (2023). Digital transformation of enterprise management in Ukraine in 
the context of sustainable development: innovative solutions, creative technologies. Academic Visions, 18. 
http://repository.hneu.edu.ua/handle/123456789/29339 

Trushkina, N., Abazov, R., Rynkevych, N., & Bakhautdinova, G. (2020). Digital transformation of organizational culture under 
conditions of the information economy. Virtual Economics, 3(1), 7-38. https://www.ceeol.com/search/article-
detail?id=895371 

Zghurska, O., Korchynska, O., Rubel, K., Kubiv, S., Tarasiuk, A., & Holovchenko, O. (2022). Digitalization of the national agro-
industrial complex: new challenges, realities and prospects. Financial and Credit Activity: Problems of Theory and Practice, 
6(47), 388-399 

Ziaei Nafchi, M., & Mohelská, H. (2020). Organizational culture as an indication of readiness to implement Industry 4.0. 
Information, 11(3). https://doi.org/10.3390/info11030174 


