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Abstract  

The objectives of this research are to identify the essential factors related to the intention to use electric vehicles and the ways to improve them. 
This research analyzed and tested 3 factors, which included Organizational Culture, Environmental   Concern,   and Knowledge of Regulations 
on Intention to Use Electric Vehicles. The mixed methods approach of the research involved a convergence of quantitative and qualitative 
techniques. In addition to observation and documentation, in-depth interviews were used to gather data for the qualitative approach with people 
who have an impact on Indonesians' propensity to utilize electric vehicles. The stages of qualitative data analysis included reducing, visualizing, 
and checking data. Meanwhile, 100 managers from the Jakarta Governor's Office answered questionnaires to collect data for the quantitative 
method, using partial least squares (PLS) to analyze. The results of the study showed that qualitatively, there were significant 3 factors that 
increased the Intention to Use Electric Vehicles, which included Organizational Culture, Environmental Concern, and Knowledge of 
Regulations. This result demonstrated that these factors had a noteworthy correlation. It was found that organizational culture, environmental 
concerns, and knowledge of regulations have a positive and significant impact on electric vehicle intentions. The positive association between 
organizational culture and the intention to drive an electric vehicle is mediated by environmental concerns.  
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INTRODUCTION 

The following are the primary elements influencing the decision to utilize an electric vehicle: demographics, 
psychological benefits, consumer education, and environmental concerns (Nurhadi, Riyadi, Rozikin, & Nuh, 
2024; Sang & Bekhet, 2015). The ability of consumers to manage their finances and seek advice is crucial when 
it comes to deciding whether or not they want to buy an electric vehicle (Nurhadi et al., 2024; Tu & Yang, 
2019). The purpose of the customer to purchase an electric vehicle is significantly influenced by the perceived 
value, the consumer efficacy, the attitude, the resulting awareness, and the subjective norms (Jayasingh, Girija, 
& Arunkumar, 2021; Rozikin, Riyadi, & Mukminin, 2024). The roles of attitudes, subjective norms, 
environmental awareness, and financial incentives additionally have a significant influence on the adoption of 
battery electric vehicles (Rozikin, Riyadi, & Achmadi, 2024; Saputra & Andajani, 2023). Concern for the 
environment and perceptions of environmental policies influence the intentions to purchase electric vehicles 
(Indah, Astutik, Riyadi, Zauhar, & Haryono, 2024; Lai, Liu, Sun, Zhang, & Xu, 2015). These studies show that 
environmental factors and policy perceptions are the main drivers of consumer behavior toward electric 
vehicles. Moreover, these electric vehicles need charging for their power, which may also impact the utilization 
of electric vehicles in business enterprises, highlighting the importance of organizational support and 
infrastructure development (Maciulis, Konstantinaviciute, & Pilinkiene, 2018; Septiyanto, Riyadi, Saleh, MM, & 
DPA, 2024). 

In addition, the perception of environmental risk influences the use of electric vehicles, which has a significant 
impact on promoting environmentally friendly behavior. (Bockarjova & Steg, 2014; Purboyo, Riyadi, Irawan, 
& Inkiriwang, 2024). The decision to use electric vehicles is driven by a variety of interplaying factors, including 
individual attitude, environmental concern, organizational support, and knowledge of regulations (B. Sl. Riyadi, 
2024). Understanding these factors is critical in order to promote the introduction of electric vehicles and the 
transition to more sustainable transportation systems (Chandra & Riyadi, 2024). Several factors influence the 
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choice of electric vehicles, including organizational culture, environmental concerns, knowledge of regulations, 
and individual attitudes (B. S. Riyadi, 2024). 

The following research questions have been developed based on the summary of previous studies and 
phenomena: How can Indonesians increase their intention to use electric vehicles? What are the critical 
elements, and how do they relate to each other? The purpose of this study is first to identify the critical variables 
and then to examine and evaluate how these variables affect the intention to use electric vehicles. 

LITERATURE REVIEW 

Organizational Culture 

A group of shared attitudes, customs, behaviors, and beliefs make up an organization's culture that guides the 
way members of an organization think and act in an organizational context (Jong, Wu, & So, 2020). It 
encompasses a range of elements that influence employee behavior and define corporate identity, including 
strategic plans, leadership style, organizational climate, reward structure, and core values (Gelencsér, VégváriI, 
& Szentgróti, 2020). This culture, which is shaped by the desired organizational culture and the intrinsic values, 
beliefs, and attitudes, is created through the interactions between the employees (Dharma, Hady, Lusiana, 
Ridwan, & Mulyani, 2023). The importance of organizational culture lies in its role as a reservoir of collective 
meaning within an organization, determining individual and collective actions and decisions (Janicijevic, 2013). 
It is a fundamental element that influences organizational performance, as it guides people, activities, actions, 
and changes toward shared goals (Xuan, Hao, & Phuc, 2019). 

Additionally, organizational culture is critical to the effectiveness and sustainability of organizations, as it 
impacts employee commitment, job satisfaction, and overall performance (Aji, 2020). Organizational culture is 
dynamic, and it can be actively managed and changed by leaders in an organization (Kulvinskienė & Šeimienė, 
2009). This is a key factor in encouraging knowledge management in organizations, contributing to innovation 
and sustainable development (Mingaleva et al., 2022; Rai, 2011). The culture of an organization is also related 
to its effectiveness, with traits such as engagement, consistency, adaptability, and mission that play essential 
roles in determining organizational success (Denison & Mishra, 1995). Organizational culture is a multifaceted 
concept that encompasses the shared beliefs, values, and norms within an organization which influence 
behavior, performance, and overall success. It is a dynamic entity that can be shaped and actively managed to 
drive innovation, sustainability, and organizational effectiveness. 

Environmental Concern 

Individuals' shared attitudes towards the environment, which represent their concerns about environmental 
threats, are referred to as environmental concerns (Tekin & Çoknaz, 2022). It includes care about the 
environment and helps protect it (Dunlap & York, 2008). These concerns may be influenced by personal 
environmental norms, which in turn influence their intention and behavior, such as in purchasing 
environmentally friendly products (Tekin & Çoknaz, 2022). Environmental concern is a multidimensional 
concept that involves various factors such as values, attitudes, and behavior (Fransson & Gärling, 1999). 
Moreover, factors such as personal norms, national income, and connection to nature can influence 
environmental concerns (Dornhoff, Sothmann, Fiebelkorn, & Menzel, 2019; Lo, 2016). Research shows that 
women tend to demonstrate more vital pro-environmental values and attitudes than men (H. Zhang, Xu, & 
Xiao, 2014). Eco-mom theory suggests that women may show more significant concern for the environment 
because of their role as caregivers (Price & Bohon, 2019). However, concern for the environment is not limited 
to specific groups or individuals who adhere to certain values; instead, it is a widespread phenomenon (Drori, 
2002). Then, it can also be influenced by current environmental problems rather than future considerations. 
Public support for environmental spending and protection can vary based on economic conditions, indicating 
a complex relationship between economic factors and environmental concerns (Clark & Carlisle, 2020). 
Understanding the social basis of environmental concern is critical, as it involves a combination of individual 
characteristics, social factors, and cognitive processes (Liere & Dunlap, 1980). Concern for the environment is 
a complex concept influenced by personal norms, values, gender, financial, and societal perceptions. It plays an 
essential role in shaping individual attitudes and behavior toward environmental issues, highlighting the 
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significance of studying and understanding this construct for effective environmental management and policy-
making. 

Knowledge of Regulations on Electric Vehicles 

Electric vehicles (EVs) are currently gaining popularity as an essential means of transportation for their ability 
to manage power systems and reduce carbon emissions. Regarding this issue, a number of strategies have been 
proposed to optimize the integration of EVs into the power grid for frequency regulation and load management. 
Delay compensation control strategies use the predictive control model to improve EV frequency regulation 
capabilities, reduce communication delay, and improve system stability (Z. Yang, Yang, Hu, Zhang, & Zhou, 
2022). Therefore, reinforcement learning for the optimal scheduling of the aggregates of electric vehicles is 
required to control the charging and discharging processes, enabling effective network load regulation (Yu & 
Lao, 2022). Additionally, the role of electric vehicles in providing additional services, such as frequency 
regulation, has been emphasized by highlighting the economic benefits and grid support that electric vehicle 
batteries can offer (Luo et al., 2012). 

Additionally, Vehicles to Grid (V2G) is a means to provide primary frequency regulation services by utilizing 
the collective capacity of the EV fleet (Neofytou, Blazakis, Katsigiannis, & Stavrakakis, 2019). Legislation and 
regulation are essential to promote the adoption of electric vehicles to overcome this issue. Many countries, 
including Indonesia, have begun to enforce electric vehicle regulations in order to meet national emission 
reduction targets (Nur, 2022). Additionally, the carbon intensity impacts electricity on greenhouse gas emissions 
from electric vehicles, highlighting the need for policies that support more environmentally friendly energy 
sources for charging electric vehicles (Moro & Lonza, 2018). EV regulation includes various aspects, such as 
control strategies, economic analysis, and environmental considerations. By implementing effective control 
mechanisms, utilizing electric vehicles for grid services, and implementing supportive policies, Connecting 
electric cars to electricity grids can contribute significantly to achieving sustainability and improving the 
reliability of the electric grid. 

Intention to Use Electric Vehicles 

A multitude of factors impact the adoption of electric vehicle usage, as outlined in the literature (Tu & Yang, 
2019; Xie, An, & Yasir, 2022; Zhao, Furuoka, Rasiah, & Shen, 2024). Research has shown that motivational 
factors, such as functional and utilitarian attributes of electric vehicles, green environmental motifs, perceived 
benefits, perceived ease of use, customer experience, internal factors, perceived environmental knowledge, 
performance expectations, sustainability, driving range, perceived benefits perceived risk, range anxiety, 
attitudes, consultative opinions, control over resources social influence, enabling environment and perceived 
support, all have significant impacts on individual's intention to adopt electric vehicles (Jeffyan Alberto & 
Fahrul Riza, 2023; Saleh, Maupa, & Sadat, 2024; C. Yang, Tu, & Jiang, 2020; W. Zhang, Mas'od, & Sulaiman, 
2022). In addition, a number of variables, including environmental excitement, technological enthusiasm, 
anxiety, social image, performance expectations, and favorable conditions, were found to influence buyers' 
intentions to purchase electric vehicles (Bhat, Verma, & Verma, 2022). In addition, the Theory of Planned 
Behaviour was used to investigate the variables that influence people's desire to buy electric vehicles. (Erna, 
Setiawan, & Aos, 2024; Vania & Muhammad, 2023). Individuals' intentions to use electric vehicles have also 
been studied in relation to personality traits, such as the Big Five personality traits (Dinesh & Mitra, 2023). 
Moreover, studies have investigated factors of influence on electric vehicle adoption intention in countries such 
as China, Indonesia, India, Pakistan, Malaysia, and Macau, indicating global interest in understanding the 
driver's intention to adopt electric vehicles (Jayasingh et al., 2021; Saputra & Andajani, 2023; W. Zhang et al., 
2022). The importance of environmentally friendly moral obligations, openness to change, self- improvement, 
lifestyle, and perceived environmentally friendly values have also been underlined as the elements affecting a 
person's decision to buy an electric vehicle (Purwanto & Rini, 2024; Xie et al., 2022; Zhao et al., 2024). 
Additionally, the influence of subjective norms, attitudes, and advertising on purchasing behavior has been 
explored in the context of reducing air pollution through the adoption of electric vehicles (Vania & Muhammad, 
2023). Previous studies also 
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showed that consumer innovation was identified as an essential element in predicting consumer purchase 
intentions towards battery-powered electric vehicles (Qiu, Thoo, & Zhan, 2024). The decision to use electric 
vehicles is a complex concept influenced by a combination of factors ranging from individual beliefs and 
attitudes to external influences, such as social norms and environmental concerns. Understanding these factors 
is vital for policymakers, manufacturers, and marketers to promote electric vehicles and contribute to more 
sustainable transportation systems. 

Hypotheses 

With the reasoning mentioned above in mind, the following hypothesis can be developed.. Organizational 
culture has positive effects on Intention to Use Electric Vehicles (H1). Environmental concern has positive 
effects on Intention to Use Electric Vehicles (H2). Knowledge of Regulation has positive effects on Intention 
to Use Electric Vehicles (H3). Environmental concern mediates the influence between Organizational Culture 
and Intention to Use Electric Vehicles (H4). Environmental concern mediates the influence between 
Knowledge of Regulation and Intention to Use Electric Vehicles (H5). 

METHODS 

This study used mixed qualitative and quantitative methods. Qualitative techniques were chosen as they were 
the most appropriate to achieve the research aims. The qualitative approach describes and gives meaning to 
social acts, occurrences, opinions, views, and social perceptions. The qualitative research method is used when 
a problem needs in-depth analysis, and it is felt that previous ideas or conceptions are inadequate to do justice 
to the problem's complexity. The qualitative method provides descriptive data in the form of written or spoken 
statements and the visible actions of the research subjects and interviewees (Creswell, 2013). Qualitative data 
were collected by observing and documenting. The data analysis procedure was divided into three steps, which 
included the reduction of data, the presentation of data, and the verification of data using the interactive model. 
The three steps of data presentation are data display, data reduction (where primary data is organized), and data 
validation (where key conclusions are drawn from the results) (Miles & Huberman, 1994). Data triangulation 
techniques are used to analyze and assess the reliability and credibility of qualitative research data collected 
through observational and document analysis approaches. The desired outcomes were accurate and reliable 
data in terms of confirmability, verifiability, credibility, and transferability. Triangulation is a method for the 
comparison of findings that is a link between credibility and truth. Transferability helps readers understand the 
findings of qualitative research by showing how the research can be applied to other studies. Reports have been 
written methodically, clearly and comprehensively. If a study is auditable, it can be examined throughout the 
entire research process, from the development of case studies through data source identification to the 
collection, processing, and presentation of findings; in other words, it can be examined throughout the entire 
research process. In other words, it is an indication that the methods, results, and presentation of the research 
are all traceable. Confirmability relates to objectivity in accepting and approving research findings (Creswell, 
2013). 

A quantitative method is one in which a question is analyzed in terms of current data from a population. A 
hypothetical-deductive methodology was used in this study. A research model was constructed and tested using 
quantitative prediction techniques (Creswell, 2009). This study model combined four variables and predicted 
how they would relate to each other. Organizational culture, concern for the environment, knowledge of 
regulations on electric vehicles, and the intention to use electric vehicles were the four latent variables that were 
studied. Indicators were used to measure each latent variable. The hypotheses were formulated as follows: 
Organizational Culture has positive effects on the Intention to Use Electric Vehicles (H1). Environmental 
concern has positive effects on the Intention to Use Electric Vehicles (H2). Knowledge of Regulation has 
positive effects on Intention to Use Electric Vehicles (H3). Environmental concern mediates the influence 
between Organizational Culture and Intention to Use Electric Vehicles (H4). Environmental concern mediates 
the influence between Knowledge of Regulation and Intention to Use Electric Vehicles (H5). Based on these 
theories and the variables measured, a research model was subsequently created, as shown in Figure 1 below. 
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Figure 1. Research Model 

The measurements are based on the values given for each variable in the questionnaire used to collect the data. 
The Likert scale was used, where 5 was 'Strongly Agree' and 1 was 'Strongly Disagree'. '. The questionnaires 
were sent electronically to 500 managers in the Jakarta Governor's Office. According to the study, a response 
rate of 20% could be achieved by processing the 100 total responses received. To analyze the data for variance-
based structural equation modeling, Partial Least Square (PLS) and the smartPLS application were used. Three 
relationships were used to analyze the path using Partial Least Square. In addition, the inner models determine 
the relationship between the latencies (structural models), and the outer models determine the relationship 
between the latencies and the measures (measurement models). The importance of the relationship in the 
determination of the latent variable to be assessed is as follows (Ringle, Wende, & Will, 2015). 

 Considering the level of precision and rigor, the validity of an instrument is measured by how well it is able to 
measure the construct. Both discriminant and convergent validity have been used to assess construct validity. 
The internal consistency of the measures, which indicates how well each measure represents the same latent, is 
termed reliability. Composite reliability and Cronbach's alpha were used to assess the reliability of the 
quantitative data (Ringle et al., 2015). If all variables and indicators are considered reliable and valid, and the 
goodness of fit of the model meets the condition of predictive relevance, a probability or alpha value of 5% 
and a t- statistic value of 1.96 can be used for hypothesis testing. Consequently, the requirements for accepting 
a hypothesis are a t-statistic > 1.96 and a p-value < 0.05. (Ringle et al., 2015). 

RESULTS 

The following important conclusions were drawn from the Jakarta Governor's Office's review of the 
questionnaire responses from one hundred managers. As shown in Figure 2 and Table 1, all variables met 
reliability greater than 0.7, and all indicators met convergent validity greater than 

0.7 based on the PLS algorithm. 
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Figure 2. PLS Algorithm 

The R square value was 0.467, meaning that Organizational Culture, Environmental Concern, and Knowledge 
of Regulation on Electric Vehicles contributed 46.7% of the Intention to Use Electric Vehicles. 

Table 1. Reliability 
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Figure 3. PLS Bootstrapping 

Table 2. Hypotheses Testing 

 

Based on Figure 3 and Table 2, it was found that Organizational Culture, Environmental Concern, and 
Knowledge of Regulation on Electric Vehicles had positive and significant effects on Intention to Use Electric 
Vehicles. Furthermore, environmental concern served as the mediator of a positive relationship between 
Organizational Culture and Intention to Use Electric Vehicles. 

DISCUSSION 

Organizational culture plays a vital role in shaping environmental awareness and regulatory compliance. A 
strong organizational culture that prioritizes sustainability and environmental management can result in greater 
awareness of environmental issues, proactive efforts to minimize environmental impacts, and compliance with 
regulatory requirements. In the increasingly environmentally conscious world today, organizations must foster 
a culture that values sustainability and compliance to remain competitive and meet stakeholder expectations. It 
can be achieved through leadership commitment, employee engagement, and the integration of sustainability 
practices into daily operations. By cultivating a culture of environmental responsibility, organizations not only 
reduce their carbon footprint and minimize waste but also improve their reputation and attract environmentally 
conscious consumers. 
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Additionally, a robust environmental culture can encourage innovation and create cost-saving opportunities 
through increased efficiency and resource conservation. Overall, a company culture of environmental concern 
is a crucial determinant of long-term success and the ability to thrive in a rapidly changing business landscape. 
Businesses need to prioritize sustainability and integrate environmentally friendly practices into their daily 
operations. It not only benefits the environment but also improves the company's reputation and attracts 
environmentally conscious consumers. By cultivating a culture of environmental responsibility, companies can 
drive innovation, reduce costs, and gain long-term success in a rapidly evolving environment. 

By cultivating a culture of sustainability, corporations can also attract top talent who are looking for companies 
that align with their values. It can result in higher levels of motivation. Additionally, a solid commitment to 
sustainability can help differentiate environmentally friendly companies in the marketplace, attracting 
environmentally conscious consumers and investors. In addition to reducing their environmental impact, 
companies can create long-term value for their stakeholders by integrating sustainable practices into their 
operations. Eventually, it can result in the improvement of a positive reputation that can help drive their growth. 

The collective attitudes, beliefs, and practices that influence the behavior and decisions of people within an 
organization are called its organizational culture. It includes the norms, rituals, and traditions that determine 
the way things are done in an organization. The impact of organizational culture on the behavior of employees 
and decision-making is enormous, as it influences how employees interact with each other, approach tasks, and 
make choices within their roles. In contrast to negative cultures, which can lead to poor performance, staff 
turnover, and disengagement, positive and robust cultures can promote employee engagement, loyalty, and 
productivity. That is why companies need to have a supportive, positive culture that is aligned with their goals 
and values. 

Promoting environmental management within the organization can have a significant impact on how well 
employees comply with company policies and contribute to broader sustainability initiatives. Employees are 
more likely to actively participate in programs that promote environmental stewardship if they share the 
organization's values and goals. It can include reducing waste, conserving resources, and implementing 
environmentally friendly practices throughout business operations. By cultivating a culture that values 
sustainability, companies do not only meet regulatory requirements but also contribute to a healthier planet for 
future generations. 

Sustainability can also result in cost savings through increased efficiency and reduced waste disposal costs. 
Additionally, companies that prioritize sustainability often improve their employee morale and engagement, as 
the workers feel proud to contribute to a more significant cause. Integrating sustainability into organizations' 
core values can create an environmentally conscious edge. Ultimately, a solid commitment to sustainability can 
drive long-term success in the increasingly environmentally conscious world today. 

Two ways to demonstrate a commitment to sustainability are to invest in renewable energy sources and adopt 
energy-saving techniques. Businesses can dramatically reduce their carbon footprint and their dependence on 
using renewable energy technologies to replace fossil fuels, such as wind turbines and solar panels. This step 
does not only help protect the environment but also saves energy costs in the long run. These efforts can result 
in a healthier planet for future generations and a positive image, as a society these days is more interested in 
prioritizing sustainability. By taking these steps, companies can demonstrate their commitment to 
environmental stewardship while benefiting from cost savings. Ultimately, investing in sustainability is not only 
the right thing to do but also an intelligent decision in this increasingly environmentally conscious world. 

Currently, environmental concerns are gaining more attention as an essential aspect due to the impact of climate 
change, which is becoming increasingly accurate and urgent. Organizations that prioritize sustainability can take 
proactive steps to reduce their environmental impact in order to meet the expectations of their stakeholders as 
well as place themselves as leaders in their respective industries. Consumers are now demanding 
environmentally friendly products and services, and failing to adapt to these changing environmental 
preferences would risk them being left behind. 
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Regarding competitiveness in this industry, sustainability can be achieved through various ways, including 
cutting back on energy use, starting recycling initiatives, and obtaining sustainable materials. By taking these 
steps, not only can they reduce their carbon footprint but also attract more and more environmentally conscious 
people. Adopting sustainable practices can also save money in the long run. Through energy-efficient 
operations and waste reduction strategies, you can reduce utility bills and waste disposal costs. Overall, 
prioritizing sustainability benefits the planet and the bottom line. 

In addition to the environmental benefits, organizations that prioritize sustainability often experience improved 
employee morale. They will feel prouder of their commitment to sustainability, and as a result, they will be more 
engaged in their work. This awareness can lead to increased productivity and innovation in the organization. 
Ultimately, prioritizing sustainability is good not only for the planet but also for the success and reputation of 
the business as a whole. 

Moreover, sustainability can ultimately result in cost savings, as its practice often results in more efficient use 
of resources and reduced waste. Companies that prioritize sustainability can also attract a consumer base that 
values environmentally conscious businesses. By incorporating sustainability into their core values and 
operations, companies can differentiate themselves in the marketplace and build loyal customers. In this way, 
sustainability can become a crucial driver of long-term success and profitability for businesses in the increasingly 
environmentally conscious world today. 

Understanding and complying with regulations is paramount for organizations wishing to maintain their 
reputation. With the increasing focus on environmental regulations, they must stay informed and be proactive 
in ensuring their compliance with laws related to emissions, waste management, and resource conservation. 
Failure to comply with these regulations not only costs fines and penalties but also damages the company's 
credibility and public image. Therefore, keeping up to date with regulatory developments and implementing 
them into practice is critical for long-term success and sustainability. 

Organizations should invest in training and resources to ensure that employees understand and comply with all 
environmental regulations. It includes providing regular updates on laws and regulations, conducting audits to 
identify areas of non-compliance, and implementing measures to address issues as they arise. By taking a 
proactive approach to environmental compliance, they not only avoid costly legal implications but also 
demonstrate their commitment to sustainability and ethical business practices. Additionally, by incorporating 
environmental regulations throughout their operations, organizations can create an environmentally conscious 
edge. In the increasingly environmentally conscious world today, organizations that prioritize compliance and 
sustainability have a greater chance of success in the long run. 

By implementing environmentally friendly practices and staying up to date with regulatory developments, 
organizations can reduce their environmental impact and improve their reputation. By fostering a culture of 
compliance, organizations can demonstrate their commitment to moral business conduct and responsible 
governance. By doing so, they can gain the favor of other stakeholders, which will help them succeed and 
remain sustainable in the long term. In addition, a strong compliance culture can help attract and retain top 
talent, as top talent feels more valued and supported in a workplace that places a high value on integrity and 
legal and regulatory compliance. In the complex and fast-paced business world today, maintaining compliance 
is critical for organizations to thrive and uphold an ethical and responsible reputation. 

As noted above, companies with a strong culture of compliance are better able to recruit and retain top talent 
because they feel more valued and encouraged in a moral workplace. By prioritizing a culture of openness and 
responsibility, organizations can foster a sense of trust and loyalty among employees. In turn, this can lead to 
increased productivity, innovation, and overall success. Companies that place a high priority on ethics and 
compliance will be in a better position to overcome obstacles and thrive in an ever-changing business 
environment. A strong focus on compliance and ethics is critical to long-term success. Organizations that 
prioritize these values not only ensure legal compliance but also create a positive work environment that attracts 
top talent. Employees will feel more motivated and engaged when they know their company operates with 
integrity and transparency. It can result in higher levels of job satisfaction, productivity, and innovation within 
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the organization. Additionally, a commitment to compliance and ethics can enhance a company's reputation 
and build customer trust, which eventually drives long-term success and sustainability. 

CONCLUSION 

The research concluded that qualitatively, there were 3 factors needed to increase the intention of electric 
vehicle use. These factors comprised Organizational Culture, Environmental Concern, and Knowledge of 
Regulation on Electric Vehicles. It was found that organizational culture, environmental concerns, and 
knowledge of Regulations on electric vehicles had positive and significant effects on the intention to use electric 
vehicles. 

The critical implication of this research for policy and practice is that the government must prioritize regulation 
addressing the increased intention of electric vehicle use. 

It is recommended that the study of intention to use electric vehicles be included in future studies. Further 
studies could look at the effectiveness of development initiatives in supporting individuals with electric vehicle 
deployment intentions and potential business benefits, as well as the government working together to promote 
this intention. 

Moreover, this research also suggests that in terms of the establishment of policies, specific regulations are 
required to increase the Intention to Use Electric Vehicles by providing innovative collaboration between 
institutions so that the results of the Intention to Use Electric Vehicles can make the government more aware 
of this issue. Policymakers need to consider implementing regulations to encourage the Intention to Use 
Electric Vehicles. 

Acknowledgments: We would like to thank the State University of Jakarta, as well as all those who contributed 
to this research. 
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